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Ol Overview of Altarea Cogedim

THE GROUP

Founded in 1994, Altarea Cogedim today stands as the only group in France operating
across the full breadth of the real estate sector: retail, residential and offices. This unique
integrated model has been the source of new skills in the completion of large mixed-use,
making Altarea Cogedim the leader in property development in French regions.

Agile and innovative, driven by a genuine entrepreneurial spirit, the Group has laid down
strong regional foundations, a guarantee of profitable and sustainable growth. A key
player in cities and metropolitan areas, Altarea Cogedim is seen as a general interest
partner with an understanding of the needs of cities, their residents and their users: the
Group offers its customers urban solutions with a human dimension, without damaging
the environment.

In partnership with the French regions, our 1,700 employees, under the leadership of
the Chairman & Founder, Alain Taravella, forge ahead and innovate day after day to
implement our vision: Urban entrepreneur by developing genuine urban life and lifestyles
that dovetail with today’s major societal, ecological, territorial and technological
transitions, and by creating urban value for tomorrow.

Listed on Euronext Paris compartment A since 2004, Altarea Cogedim had market
capitalisation of €3.3 billion at 31 December 2017.

A HISTORY OF GROWTH,
AN ENTREPRENEURIAL CULTURE

€0.3 billion €1.9 billion €3.3billion
Value < €1 million Market capitalisation Market capitalisation Market capitalisation
5employees 160 employees 750 employees 1,742 employees

1 9:?4\ KZO-D G)-() 61 7
J ./ N -

Creation of Altarea Initial Public Altarea Cogedim Group Leaderin property
by Alain Taravella Offering development
in French regions

Market capitalisation at 31 December of the relevant year.
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01 Overview of Altarea Cogedim
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Ol Overview of Altarea Cogedim

A ROBUST FINANCIAL PERFORMANCE IN 2017

€1.9 bn 36.1%

REVENUE LTV (LOAN TO VALUE)

A v

€256.3 million €16.42/share

FFO, GROUP SHARE FFO PER SHARE

A

A

€2.8 bn €174.00

DILUTED GOING CONCERN NAV NAV PER SHARE

A A

(1) Change compared with 31 December 2016.

SHAREHOLDING STRUCTURE AT 31 DECEMBER 2017

2 0/0 Other

2% Treasury shares
8% asp

1 80/0 Free float

4 60/0 Founders

2 40/0 Crédit Agricole Assurances
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01 Overview of Altarea Cogedim

LEADING POSITIONS IN FRANCE

€171 bn

PIPELINE IN POTENTIAL VALUE

BREAKDOWN OF THE PIPELINE BY BUSINESS AT 31 DECEMBER 2017
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DEVELOPER OF DEVELOPER
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B
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e
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SUPPORTED
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100%
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certified
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BUILDING ON ITS

UNIQUE INTEGRATED MODEL,
ALTAREA COGEDIM TODAY
RANKS AS THE LEADER

IN PROPERTY DEVELOPMENT
IN FRENCH REGIONS.

. J.__OB;HLTARE.A. cu

e N



02 Our vision, our model

URBAN
ENTREPRENEUR

The world is changing, uses are evolving. Our model offers

a clear vision for meeting today's challenges: we make the spaces
of urban life a canvas for life experiences. This is what drives

our commitment to serving our stakeholders, our customers

and our partners. The strength of our integrated model rests

on our expertise in the three core business lines in the field

of real estate sector - residential, offices and retail. The links
between the three, which we are the only company to master,

are key to the success of the large mixed-use urban projects

we are developing. They underpin the excellence of our projects
and give us the agility and boldness we need to anticipate the needs
and expectations and create urban value for all. Architectural
value to offer residents harmonious cities. Practical value to offer
users functional and flexible programmes. Commercial value

to enable retailers to capitalise on attractive spaces. Economic
value to guarantee investors that each project will be profitable.
A major comprehensive player of cities, Altarea Cogedim today
ranks as the leader in property development in French regions.

S —!
ARCHITECTURAL PRACTICAL VALUE COMMERCIAL ECONOMIC VALUE

VALUE VALUE

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT 09



02 Our vision, our model

M essage from Al.a | n Ta raveua' Recent years have seen a revolution across the

board in our ways of being, thinking, acting,

U R B A N committing, working, living, moving, producing
and consuming.

E N T R E P R E N E U R Our lifestyles are changing, so are our behaviours

—and city life is mirroring this change. Shifts can also
be seen in our relationship to the environment, the
creation of public spaces, the mix of uses, economic
development, employment and social bonds. Our job
is to respond to these new needs, these new
expectations. Altarea Cogedim sees the city of
tomorrow above all as a human space that creates
commercial, economic, architectural and practical
value foritself, its surrounding area and its residents.
Altarea Cogedim’s strength, as the leader in
property development in French regions, lies in its
ability to think globally thanks to the wealth of its
expertise and its rich array of business lines.

1 0 ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT



02 Our vision, our model

In 2017, we enjoyed tremendous sales growth
in all of our businesses, confirming our change of
dimension.

Altarea Cogedim is currently well ahead of plan.
- Firstly, it’s ahead on its financial targets. After
having raised our FFO guidance for 2017 from
€14.50t0 €16.00/share last May 2017, we ultimately
reached €16.42, for a record increase of +20.7%
over one year. All business lines have contributed to
this over performance: residential and offices, as
well as retail, the model for which now incorporates
a growing component of property development
programmes;

- It’'s ahead on our strategic objectives. Altarea
Cogedim is today the leader in property develop-
ment in France, in all asset classes.

e |In property development, we won substantial
market share. We beat our objective of selling
10,000 housing units across the Group, while
strengthening the quality of our projects and our
customer relations. On that front, Cogedim’s elec-
tion as "2018 Customer Service of the Year” was a
great accolade.

¢ In office property, we had the immense satisfac-
tion of seeing prestigious users such as Orange
(Bridge) and Parfums Christian Dior (Kosmo) choose
our projects for their headquarters, backing up our
convictions on the future of office buildings. Our
portfolio of projects reflects our position as leader
in corporate property development in France.

¢ |n retail, we had a good year, combining significant
gains on our buying and selling activity and growth
in our rental income. We also won an emblematic
project for our new concept of retail property, which
combines culture and leisure, in Ferney-Voltaire
(Ain Dpt, France).

And our unique development model won greater
praise than ever thanks to the successful delivery of
Massy Place du Grand Ouest (Essonne Dpt, 91) and
ongoing work on 10 large mixed-use urban projects.
We also enjoyed great success in the “Inventons la
Métropole du Grand Paris” call for projects (Cachan,
Le Kremlin-Bicétre), while at the same time winning
major developments in Neuilly-sur-Marne, Toulouse
and Nice Méridia.

My strong belief is that we can transform cities to
bring them down to a more human dimension. We
think of mixed-use spaces, shared living spaces,
spaces for exchanges and encounters. And our chal-
lenge is to help develop regional areas and breathe
entrepreneurship into cities and their economies.
e Urban entrepreneurship means maximising
the creation of urban value for communities, people,

“The creation of
urban value allowed
us to deliver

a stellar financial
outperformance

in 2017

ALAIN TARAVELLA,
Chairman and founder of Altarea Cogedim

users, businesses and investors. Value of this nature
is precisely what allowed us to deliver such a stellar
financial outperformance in 2017.

e Urban entrepreneurship also means demonstrat-
ing genuine societal responsibility by promoting
their economic and social development. In 2017, we
generated no fewer than 53,000 direct, indirect and
induced jobs across France.

e Finally urban entrepreneurship means staying
fast and flexible, so we can implement the emerg-
ing usages in the projects we design.

In this area, new technologies, listening to our cus-
tomers and smart analysis of urban data will be
assets going forward.

Today, our strength lies in our long-standing and
proven model, and our demanding commitments
to a sustainable society.

This unique positioning is reflected in the quality of
our 2017 results, which confirm the Group’s
momentum, the pertinence of its model and the
commitment of its employees, all of whom belong
to a vast employee share ownership plan, “Tous en
actions!”

Recognising the risks inherent in the transformations
at work in today’s society, we can nonetheless
capitalise on our fundamentals to cement our
leadership. They give us great visibility over the
coming three years, further enhanced by the
economic recovery.

My ambition, shared with all of the Group's
employees, is to continue to grow, with strong
financial resources and proven expertise in all
business lines.

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT
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02 Our vision, our model

Cross talk

CONVICTIONS

LUDOVIC CASTILLO,
Chairman of the Management Board
of Altarea Commerce

ARE OUR CORE

12

BUSINESS

» LUDOVIC CASTILLO,
Chairman of the Management Board
of Altarea Commerce

» ERIC DUMAS,

Chief Financial Officer

» PHILIPPE JOSSE,
Chairman of the Management
Board of Cogedim

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT

Our vision of urban entrepreuneurship has
spawned a unique integrated model, a real
competitive advantage, based on the comple-
mentary fit between our three activities: retail,
residential and offices. Strong convictions are
what our business is built on; they enable us to
meet the expectations of our customers in the
face of new uses and the transitions sweeping
today’s world.

P> How do you contribute to creating value in
the regions?

—— Ludovic Castillo: The development of cities is
inherently tied up with that of commercial spaces.
But the challenges facing retail property are not
confined to economic aspects. They also include
social, societal and environmental expectations.
Today's consumers are looking not just for places to
exchange goods and services, but also places where
they can express themselves, have fun and meet
others. They also want to consume responsibly.

Being positioned simultaneously on large shop-
ping centres and corner stores, allows us to meet
the needs of all our customers. Our ambition is



02 Our vision, our model

therefore to be agile enough to fit into specific
areas by designing tailor-made approaches. We
offer an “enhanced” shopping experience by creat-
ing multipurpose, serviced, connected shopping
centres, such as Qwartz, Gare Paris-Montparnasse
and Cap3000: places visited by nearly 450 million
people each year - railway stations included. These
spaces reflect the diversity of formats offered by
Altarea Cogedim to regions, retailers and shoppers.
Our vision of retail property, and our focus on
front-ranking assets allows us to create commercial
value for our customers.

Philippe Jossé: Our vision of property devel-
opment has changed considerably in recent years.
In Residential, we have grasped our customers’
needs to be able to see themselves in their future
apartment. Modular volumes within apartments,
enhanced functionalities and equipment in build-
ings, and customisation are all means to an end: we
want to facilitate our customers’ daily lives, today
and in the future, and to let them take partin ,
designing their home. The Cogedim stores - in : PHILIPPE JOSSE,

Chairman of the Management Board
Paris and french metropolises - and our digital of Cogedim
exchange platforms serve two functions: they allow
us to take on board our customers’ expectations
and to demonstrate our commitment to ensuring
their satisfaction. The same goes for Offices:
buildings with a single purpose are a thing of the past. Our Group strives to integrate trends and
new uses in order to offer functional offices that
promote well-being, along the lines of Eria or
ERIC DUMAS, Landscape, in Paris-La Défense.
Chief Financial Officer

—— Eric Dumas: Altarea Cogedim is a successful
group whose proactive development strategy has
allowed it to become the leader in property devel-
opment in France, serving the French regions, in
the space of just a few years.

This year, we delivered a robust financial perfor-
mance, with €256.3 million in FFO Group share. We
are continuing our deleveraging, with our loan-to-
value ratio (LTV) now down to 36.1%. We develop
profitable projects: our pipeline of secured projects
now stands at €17.1 billion, all products combined.
We are France’s leading office developer, in the
top 3 of french residential developers and one of
its most active developers in retail property
nationwide. This performance reflects the quality
of the results we delivered in 2017.

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT 1 3



02 Our vision, our model

A group and its brands
dedicated to value creation

For our customers, we imagine new experiences in terms of
consumption, living spaces and working environments. Our unique model
and our brands are assets providing concrete answers and creating

A GROUP, ITS BRANDS

the prerequisites of well-being in cities.

444

» ANEW ENHANCED
SHOPPING EXPERIENCE
WITH ALTAREA COMMERCE

ALTAREA
COGEDIM

Offer an “enhanced” shopping experience. Both developer
and investor, Altarea Cogedim focuses its building complex
development and restructuring strategy on four product
categories: large regional shopping centres, travel

retail (outlets in railway stations), large retail parks and
convenience stores. The Group currently ranks as the leading
retail property developer, with a portfolio of 40 shopping
centres representing a total value of €4.7 billion.

» LIFE EXPERIENCES WITH:
Cogedim, Cogedim Investissement,
Altarea Cogedim Partenaires

and Cogedim Club®

A A

COGEDIM ek -.-.--Juh

» PITCH PROMOTION

PITCH

Design homes suited to all lifestyles, all types of users.

The Group and its brands offer customers development
programmes designed with the utmost rigour and renowned
partners (architects, designers, landscapers, etc.). With

11,189 sales of housing units in 2017, the Group’s difference

lies in its ability to offer programmes for all profiles (first-time
buyers, seniors, investors, etc.), in any region in France, without
compromising on quality standards in its developments.

Preserve heritage, renovate and rehabilitate historic centres.
By acquiring 55% of the capital of Histoire & Patrimoine

by means of a capital increase, Altarea Cogedim strengthened
its expertise in the renovation and redevelopment of historic
urban centres.

Invent sustainable property solutions. As a multi-professional
developer with a solid reputation for the quality of its
developments, Pitch Promotion has enabled the Group

to consolidate its leading position by tapping new markets,
thereby accelerating its growth.

» NEW WORKING SPACES
WITH ALTAREA COGEDIM
ENTREPRISE

ALTAREA
COGEDIM

Imagine the future of workspaces. Anticipating changes in
society, working methods and the emerging expectations of
companies and their employees, Altarea Cogedim Entreprise
has the future of office space on its drawing board. The Group
is working on numerous projects in both the Paris Region

and elsewhere across the country, all of which are more
connected, more flexible and more open to their host city.

Its business model is based on three major pillars: the delivery
of services and turnkey offices for users and investors.

T4 ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT

“Commitment, responsiveness

and a demanding approach
have consistently guided
the development of Pitch
Promotion. These values
have made us preferred
and sought-after partners
for our public or private
sector customers. With
determination, our work
within the Altarea Cogedim
Group is characterised by a
involvement to excellence
in all our developments, an
unfailing determination to
‘Build the future together’”
CHRISTIAN TERRASSOUX,

Supervisory Board member
Chairman and founder of Pitch Promotion



02 Our vision, our model

AN ORGANISATION
PRIMED FOR PERFORMANCE

» As a guenine urban designer, Altarea Cogedim participates
in the creation of new living spaces, combining the role of
investor, asset manager, marketer, manager, developer,
designer, promoter and project manager. Altarea Cogedim'’s
difference is expressed in its ability to reinvent cities and the
life that pulses through them. The company calls on values
such as entrepreneurial spirit, creativity, innovation and
diversity to perpetuate its model over the long term and offer
solutions that match its customers’ expectations.

» To achieve its objectives, Altarea Cogedim applies a
demanding and ambitious managerial culture in the service
of an integrated, unique and efficient business model.

RETAIL DIVISION ASSETS

e Focus on strategic assets

¢ Amix between optimisation of Standing Assets
and long-term investments

¢ An “enhanced” customer experience matching
new uses

e Aretail offer built on four product lines including
travel retail, one of the Group’s distinctive features

PROPERTY DEVELOPMENT - STRENGTHS

¢ Acknowledged excellence in customer satisfaction
* Customisation of the offer to meet all needs

e A proven production process that has allowed us
to multiply residential sales by 3.5 times since 2012
e A “multi-brand” strategy

“By accelerating the deployment of HR
practices with high added value, we
aim to make business performance

and employee well-being central to our

model. Today, no one underestimates
the importance of human capital in
creating value for businesses.”

PHILIPPE MAURO,
Group General Secretary

“GOVERNANCE
IN THE SERVICE
OF A VISION”

CHRISTIAN DE GOURNAY,
Chairman of the Supervisory Board

“To support the Group in applying

its vision, the Supervisory

Board examines and validates
Altarea Cogedim’s strategy. It also
oversees the Company’s management.
These tasks call on the full array

of business skills existing within

the Supervisory Board. To achieve
our entrepreneurial ambition,

the status of partnership limited

by shares (société en commandite

par actions — SCA) promotes rapid
decision-making aligned with a long-
term vision. It also allows a strict
separation of powers between the
management and supervisory bodies.”

The Executive Committee and the
executive committees in the three
business lines meet periodically. They are
the guarantors of the Company’s values.
They also ensure the flow of information
between the various activities.

EXTR—
FIND OUT MORE

RSI 2017 > 04. Our strategy,
our performance

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT
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02 Our vision, our model

16

VALUE #1: ENTREPRENEURIAL SPIRIT

Created almost twenty-five years ago, Altarea Cogedim has consistently been acknowledged for the boldness of its
choices, the projects it promotes, the answers it provides. Each project is unique, and the company develops
responses that reflect the initiative that drives it with enthusiasm, energy and commitment.

VALUE #2: CREATIVITY

Each year, employees devote themselves to finding solutions for residential pathways, retail experiences and new
expectations relating to the working environment. To boost creativity within the Group, Altarea Cogedim challenges
its business processes to innovate incrementally, go beyond its traditional business lines, create unique, unparalleled,
differentiating projects and thus adapt to a changing environment.

VALUE #3: INNOVATION

Innovation consistently takes pride of place in the concepts imagined, technologies mobilised, materials used and
services offered. It is seen as a source of value creation. Innovation informs the Company’s organisation, its businesses,
its products and its programmes. Identifying trends, testing and learning, taking innovations to a larger scale, partnering
with incubators, collaborating with start-ups, pursuing an open innovation policy are just some of the means by which
the Group uses innovation for the benefit of its internal and external customers and explores new lines of business
such as real estate services marketing.

VALUE #4: DIVERSITY

The vast range of profiles and skills it encompasses enables the Group to devise integrated and comprehensive
solutions for its customers, whatever their field of business. Diversity within the Company is also illustrated by the
presence of the Group in all segments of the real estate sector, making Altarea Cogedim a unique operator
contributing to the growth of cities.

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT



02 Our vision, our model

OUR ACTIVITIES

RESIDENTIAL
DEVELOPER
Entry level / Mid-range / High-end /
Managed residences / Social housing /
Controlled price housing

LARGE MIXED-USE PROJECTS

PLANNER / DEVELOPER/
INVESTOR
New districts

OFFICE PROPERTY RETAIL

PROPERTY DEVELOPER /INVESTOR DEVELOPER / INVESTOR

Bespoke turnkey projects / Large regional shopping centres /
Asset repositioning Large retail parks / Travel retail /
Convenience retail

OUR VISION: URBAN ENTREPRENEUR

OUR ACTIVITIES Investor Asset Manager Leasing Manager

Property Developer Planner Urban Developer Project manager

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT 17



03 Our market

Altarea Cogedim
is where
today’s transitions
converge

In a changing environment where the circular economy
and the sharing economy are growing in importance and our
mode of consumption is shifting from ownership to use, cities are
becoming a stage for transitions that complement each other,
flow into each other and gather pace together: transitions that
are territorial, ecological and societal, but also technological.
Younger generations have been the source of this paradigm shift
opening the door to horizontal dialogue: more informed, more
vigilant and more demanding, the metropolitans of the future have
great expectations in terms of ethics and commitment to economic,
social and environmental challenges, and their world view is
revolutionising urban life and lifestyles. These transitions transform
themselves into opportunities by the very essence of our business
model. Altarea Cogedim breathes entrepreneurship into cities,
contributes to the reinvention of its regional, ecological, economic
and societal dynamics, to guarantee a consistently high quality
of life to today’s residents and tomorrow’s.

1 8 ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT



03 Our market

OUR TRENDS

REGIONAL ECOLOGICAL SOCIETAL TECHNOLOGICAL
TRANSITION TRANSITION TRANSITION TRANSITION
SUPPORTIVE RESILIENT HUMAN SMART

CITY CITY CITY CITY

OUR ACTIVITIES

RESIDENTIAL
DEVELOPER
Entry level / Mid-range / High-end /
Managed residences / Social housing /
Controlled price housing

LARGE MIXED-USE PROJECTS

PLANNER / DEVELOPER/
INVESTOR
New districts

OFFICE PROPERTY RETAIL
PROPERTY DEVELOPER /INVESTOR DEVELOPER / INVESTOR

Bespoke turnkey projects / Large regional shopping centres /
Asset repositioning Large retail parks / Travel retail /
Convenience retail

OUR VISION: URBAN ENTREPRENEUR

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT 19
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- Foster and anchor wealth creation
in the regions

of jobs in France are located

in urban areas with more than
500,000 inhabitants, 22% in Paris
and 24% in regional cities.

of French people believe that
local authorities should increase
spending in favour of economic
development and the promotion
of the local area.

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT

CHALLENGES

> Bring together smaller cities,
rural spaces and gateway cities
for harmonious growth

French inter-municipality
associations classed as gateway
cities on 1st of January 2018,

up from 15in 2017.

average growth in employment
catchment areas including the

12 French gateway cities between
1999 and 2014, compared with
0.8% for the country as a whole.

OPPORTUNITIES

- Base city governance on listening
and citizen participation

of French people think that

their opinions and their ideas should
be taken into account to help elected
officials act and make decisions.

cities had a participatory budget
in 2017, up from 26 in 2016.

Sources: see page 126.




-» Combat climate change and adapt
to its effects

of entrepreneurs believe that climate
change is a major challenge.

of French energy consumption
and 25% of CO, emissions (over the
whole life cycle of a building) come

from the building sector.

CHALLENGES

- Transform production methods
to adapt to the scarcity of resources

invested in natural
disaster prevention saves
€7 of reconstruction.

of all raw materials processed
worldwide are used in the
building sector.

OPPORTUNITIES

> Envisage a less energy-intensive,
more frugal model for society

of French people think the city of the
future will be “green” and “ecological”.

of waste in Europe is produced
by the building sector.

Sources: see page 126.
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- Meet residents’
expectations for quality of
life and well-being in cities

of French workers believe
that new ways of working
have a positive impact

on well-being and job
performance.

of students say they are
prepared to refuse a job
opportunity in a city because
of poor air quality or lack of
space, 66% lack of calm and
52% distance from nature.

ALTAREA COGEDIM

CHALLENGES

- Promote the appropriation
of cities by their inhabitants

of French people would like
to be consulted and involved
with the construction of
tomorrow’s city centres.

have already given their
opinion on a project or issue
concerning their region, city
or districts, on the web or
social networks.

2017 REGISTRATION DOCUMENT

- Promote social and
intergenerational diversity

of French people support
intergenerational family
housing.

of French people believe

that sensible construction

of social housing is an
essential driver, among others
cited by the proposed law,

of social diversity.

of French people say that it is
important to promote the
recognition and development
of urban cultures.

OPPORTUNITIES

- Develop a collaborative
and supportive economy

of French people
regularly use collaborative
economy platforms.

France boasts the largest
number of fab labs in
Europe, and the second-
largest worldwide.

Sources: see page 126.




- Help create smart cities
that make it easy to optimise
management of resources
for the benefit of citizens

of French local authorities
have started thinking about
the smart city.

in the Juniper 2015 ranking
of the world’s smart cities
is Nice (Alpes-Maritimes
Dpt, France). By installing
3,000 sensors, the city has
achieved net savings

of between 10% and 20%
on energy, water and
street lighting.

CHALLENGES

- Anticipate the constant
development of
new technologies

of the interactions between
citizens and public authorities
in Europe are online.

Size of the global market
for smart systems by 2020.

- Take into account the boom

in the Internet of Things,
the increase in computing
power, the massive use of
smartphones

Projected annual growth
of the smart city market
between 2014 and 2020.

Projected annual growth
of the 3D printing market
between 2017 and 2020.

OPPORTUNITIES

- Preserve know-how
and skills, protect
sensitive personal data

of consumers are afraid
that the retail sector

will become dehumanised
with the development of
digital tools and artificial
intelligence.

of French people believe
that digital technology

is an opportunity for
their jobs, the consumer,
businesses and the
economy as a whole.

Sources: see page 126.
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04 Our strategy, our performance

Leverage growth
in each of our
business lines

By keeping its finger on the pulse of a changing society,

Altarea Cogedim can create value in tomorrow’s
property market. Its strengths for detecting and
tapping growth are agility, creativity and expertise.
As a pro-active operator, the Group is committed
to the positive transformation of cities. Alongside
local authorities, its role as a partner in public
interest projects is acknowledged and appreciated,
strengthening its position as France’s leader property
developer. In 2017, its activities and results reflected
an excellent performance, attesting to the pertinence
of its integrated model and its ability to respond to
the transformations under way in today’s world.
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OUR TRENDS

REGIONAL ECOLOGICAL SOCIETAL TECHNOLOGICAL
TRANSITION TRANSITION TRANSITION TRANSITION
SUPPORTIVE RESILIENT HUMAN SMART

CITY CITY CITY CITY

OUR ACTIVITIES

COVER ALL
RESIDENTIAL
PATHWAYS

RESIDENTIAL
DEVELOPER
Entry level / Mid-range / High-end /
Managed residences / Social housing /
Controlled price housing

0
20
o)

STOMERS

STRENGTHEN OUR LEADERSHIP
POSITION / INCREASE THE
DYNAMIC OF THE URBAN
FABRIC

CONTRIBUTE

TO BUSINESS
PERFORMANCE
AND THE WELL-
BEING OF USERS

LARGE MIXED-USE PROJECTS

PLANNER / DEVELOPER / INVESTOR
New districts

CONCENTRATE
ON HIGH-
POTENTIAL
ASSETS /PROVIDE
AN ENHANCED

OFFICE PROPERTY RETAIL EXPERIENCE
PROPERTY DEVELOPER / INVESTOR DEVELOPER / INVESTOR

Bespoke turnkey projects / Large regional shopping centres /

Asset repositioning Large retail parks / Travel retail /
Convenience retail

OUR VISION: URBAN ENTREPRENEUR
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04 Our strategy, our performance

#1

WORLDWIDE
IN THE 2017 GRESB!
ranking of listed companies
for CSR performance

1ST

DELIVERY OF A
GREATER PARIS MIXED-
USE DISTRICT

(Massy - Essonne, France)

OVERALL PERFORMANCE

8 O
W 6’173%@

VOTED 2018 1
JOB AT
cusgg;a:gfgg ICE | ALTAREA COGEDIM
in the residential segment — 30 JOBS
SUPPORTED
inregions

),
=N
57% €171 bn

REDUCTION POTENTIAL VALUE
IN CO, EMISSIONS OF OUR PORTFOLIO OF REAL
ESTATE PROJECTS
At 31 December 2017

(1) Global Real Estate Sustainability Benchmark.

1,045
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INCREASE IN WORKFORCE

}v 1,742

1,526

+46%

2016 2017
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FINANCIAL PERFORMANCE

1,939.5
1,581.7
1,218.2
+22.6%

L R

2016

REVENUE

(€ million)
2017

2015

256.3

161.2 192.0
+33.5%

L3 B

FFO, croup sHARE

(€ million)
2015 2016 2017
€174.0
£137.3 €159.6
+16.2% %
NAV/SHARE
2015 2016 2017
L4.5%
37.2% 36.1%
i
- bps
\
LOAN TO VALUE
2015 2016 2017
TOTAL SHAREHOLDER RETURNI(
IN 2017

18.5%

(1) Total shareholder return = stock market performance,
dividends reinvested in the relevant financial year.

FFO/SHARE

€16.42

+20.7%

vs 2016

DILUTED GOING CONCERN

NAV

€2,793.3 M

+16.5%

2016

“Our unique model combines
the operational know-how of
amulti-product developer with
the financial strength of an REIT.
This means that Altarea Cogedim
is both the property investor
with the highest capacity for asset
creation and the most financially
agile developer.”

ERIC DUMAS,
Chief Financial Officer
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Large mixed-use projects

Altarea Cogedim combines the full range of its expertise and services to design and create
genuinely innovative city centres blending shops, homes, offices and hotels. These large-
scale projects (more than 40,000 m?2 of floor space and at least 400 residential units) redefine
the place of the individual in an authentic, contemporary and connected city, where proximity,
social bonds and quality of life are enhanced. Large mixed-use projects of this nature
are managed in partnership with local authorities, planners, private stakeholders, investors
and individuals, enabling the Group to participate in the public planning process.

2017 SUCCESSES

PLACE DU
GRAND OUEST |
Massy (Essonne
dpt, France)

PROJECT PLUSES:

A 100,000 m2 mixed-use
complex delivered in one phase
in October 2017 (completed in
less than 30 months)

Residential programme:
700 homes plus a Cogedim
Club® seniors’ residence

30 shops and services,
a 2,500 m2 hypermarket

Leisure areas: a multiplex
cinema, a conference centre
and restaurants

Atravel area:immediate
connection to transport
networks, a four-star hotel,
parking facilities, a mobile
app to create social links

in the district and facilitate
access to services
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PERFORMANCE OF MAJOR MIXED-USE PROJECTS AS OF 5 MARCH 2018

9 projects

€2.9 bn

758,400 m?

in progress in potential value of total floor area, with

8080 residential units
MARKET e Populations and jobs are concentrated e There is aspiration for ease and
ANALYSIS on gateway cities proximity (access to transport)

v

COMPETITIVE
ADVANTAGES

A

STRATEGY
A\

e Lifestyles are becoming more
complex, barriers are gradually
breaking down between the various
spheres of life

¢ Individual, professional and family life
balances are being recast

* Single partner for local authorities
across all dimensions of the project

°® Three areas of expertise: retail,
residential, offices

* Financial strength of a stable,
sustainable and recognised group

> Maintain leadership: Altarea Cogedim
is the only French RE actor operating in
all segments of the property market

> Pursue and reinforce property,

multi-business and multi-activity
synergies

¢ Local authorities are increasing keen
to rethink local urban fabric

e People want providers to offer
integrated urban solutions with mixed
know-hows

* Capacity to deliver large projects
in one phase

* Anticipation and grasp of new uses
(field studies, etc.)

°* Regional roots close to the needs
expressed by regional and gateway cities

> Support the mixed use of programmes
- retail, office, residential - by
aggregating the offer so as better to take
into account uses, the living environment
and the quality of the social environment

> Foster proximity with the deployment
of dedicated applications and the
development of services and convenience
stores

“Our job is to imagine real and concrete projects
to breathe life into gateway cities and make the cities
and districts that comprise them more liveable.”

OLIVIER BUCAILLE,
General Manager, Large Projects at Cogedim

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT
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“Our group’s response, through the programmes we
offer to local communities, is to create the city of tomorrow,
and make emerging metropolitan areas a success.”

THIBAULT LAU PRETRE,
General Manager, Cross-cutting Projects

JOIA MERIDIA | Nice

Pitch Promotion was the winner of a
competition for the creation of a mixed-use
district in the heart of Nice in partnership
with Eiffage Immobilier. The project will
focus on a signature building created by
Fujimoto comprising residential units

and shops on the ground floor. It will
include a common area with a swimming
pool. Joia Méridia will cover more than
70,000 m2. The complex will constitute

a new centrality in the heart of Nice
Méridia, the 24-hectare urban technopolis
developed by the Nice Eco-Vallée public
development organisation in accordance
with the principles laid down by Christian
Devillers, the area’s urban planner.
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HIGHLIGHTS

QUARTIER GUILLAUMET | Toulouse

Altarea Cogedim once again reaffirmed its multidisciplinary expertise with the gain of a new
mixed-use district located on the former site of the CEAT (Toulouse Aeronautical Test Centre)
in the Toulouse metropolis in partnership with Crédit Agricole Immobilier. This major project
will call on the full range of the Group's expertise: it will combine residential, commercial
and retail space over more than 100,000 m2.

INVENTONS LA METROPOLE
DU GRAND PARIS | Le Kremlin-
Bicétre and Cachan

Altarea Cogedim won two urban projects as part
of the “Inventons la Métropole du Grand Paris”
(Inventing the Greater Paris Metropolis) call for
projects in 2017. The two projects, L'Hospitalité in
Le Kremlin-Bicétre and Campus Habité in Cachan,
stand out by virtue of their innovative and sustainable
characteristics, which will contribute to making the
capital-region a benchmark for urban development
on a global scale. The two projects allow Altarea
Cogedim to cater to the growing and multiple
expectations of the residents of Greater Paris.
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]

Retail

Altarea Cogedim reconnects retail with its essence: exchanges of goods and services
and encounters. Keeping its fingers on the pulse of its customers’ expectations, the Group is
putting its expertise to work on popular formats: multi-use, open-plan, connected, reinvented

spaces, etc. Altarea Cogedim creates spaces offering the prospect of shared experiences
rather than just places. Our job is to create bonds. Both developer and investor, Altarea
Cogedim focuses its building complex development and restructuring strategy on four product
niches offering great potential: large regional shopping centres, travel retail (outlets in railway
stations), large retail parks and convenience stores.

VOLTAIRE |
On the outskirts
of Geneva

PROJECT PLUSES
AWARDED IN 2017

At the heart of an exceptional
catchment area

A new shopping centre
concept covering 46,400 m?

A cultural space: 1,800 m2
dedicated to exchanges
and the discovery of art

in partnership with the
Pompidou Centre

Leisure areas: 2,500 m2

devoted to Universcience,

5 : " - offering an interactive and fun

¥ ':.;_;-_,... g - . approach to neuroscience,
[ : .

acinema

A selection of new and
international eco-friendly
retail banners

An approach of excellence
in environmental, social and
societal terms
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04 Our strategy, our performance

“Our strategy: focus our development on four product lines:
regional shopping centres, travel retail, large retail parks and
convenience stores. The Group has consistently seen itself as
amedium- to long-term developer/owner of these retail formats,
but a growing portion of its pipeline is now earmarked for sale.”

LUDOVIC CASTILLO,

Chairman of the Management Board of Altarea Commerce

32

MARKET
ANALYSIS

v

COMPETITIVE
ADVANTAGES

v

STRATEGY
v

OUR PRODUCT LINES

- Large regional shopping centres.
The Group develops and manages large
regional shopping centres (Qwartz,
Cap3000, etc.). Its centres boast a wide

commercial offering: restaurants,
leisure, services, cultural spaces.

What criteria do they share? Intensity,
connectivity, digital technology, comfort
and architectural excellence, all in the
service of a demanding and unparalleled
customer experience.

ALTAREA COGEDIM 2017 REGISTRATION DOCUMENT

¢ Shift in the merchant model in cities,
shops are becoming multi-form, with
large formats giving way to smaller
outlets and travel retail undergoing

a revolution

¢ Change in customer expectations
and uses, consumption patterns are
fragmenting: experiential shopping,

¢ Substantial pipeline of projects under
development

¢ Presence of the Group in major centres
(urban or peripheral), but also travel
retail and convenience formats

¢ Expertise in the offers of different
retail banners, with an international,
national and local multi-sector mix

- Focus on the development of

a mixed-use and complementary
commercial offering (mix of local and
major retailers, presence of exclusive
retail banners, etc.)

- Promote the design of flexible retail
spaces: shared immersive and cultural
experiences, spaces for encounters,

> Travel retail. Altarea Cogedim designs
projects to transform railway stations
(travel areas) into real living environments,
for travellers as well as for local
residents.

- Large retail parks. Refreshed
commercial spaces of this nature are
resolutely turned towards environmental
performance, meticulous design and
clear mass market positioning combined

individualisation of offers, accessibility,
price attractiveness, leisure

¢ Consolidation among retail banners,
the large networks are expanding

¢ Unrelenting growth of e-commerce,
with a breakthrough in mobile shopping;
new synergies between digital and
in-store retail

e Ability to generate large volumes
of flows transformable into qualified
customers

e Architectural, construction and
environmental quality of projects built

¢ Dominant position in Paris for travel
retail in railway stations

forging bonds and interactions,
for relaxation and well-being

> Integrate new leisure, recreational and
service concepts and new entertainment
experiences (pop-up stores, corners,
restaurants, day-care centres, etc.)

with an effective and attractive price/
product offering.

- Convenience retail. The Group has
developed a qualitative offer in everyday
retail and services, forging partnerships
with local retailers and providing an
attractive offer for local retailers and
professionals (doctors, bakers,
restaurants, etc.).
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PERFORMANCE OF RETAIL STANDING ASSETS AT 31 DECEMBER 2017

40 sites €4.7 bn M3 M

of standing assets visitors (excluding railway stations)
8 39 1 0 0 m 2 and 450 millions visitors in total in our centres
: €174.7M .
net rental income (+3.9% on like-for-like 3 8 / 0
basis vs 2016) reduction in energy consumption
since 2010

EXTENSION
CAP3000 |
Saint-Laurent-
du-Var

PROJECT PLUSES:

One of Europe’s biggest
shopping centres, and largest
located on the seafront

Located five minutes from
Nice Cote d’Azur Airport

Local services: medical centre,
day-care centre

Immersive digital experience

Ultimately: 300 shops and
restaurants over 135,000 m?

First BiodiverCity®
shopping centre

On the extension to the
centre, the Group is aiming to
outperform prevailing energy
regulation demands by 57%

PERFORMANCE OF THE RETAIL PIPELINE AT 31 DECEMBER 2017

100% 614,750 m2  €3.4 bn

potential value (pipeline)

of our projects® in development certified
to BREEAM® “Excellent” level or higher

(1) Excluding railway stations and convenience stores.
GARE PARIS-
MONTPARNASSE | Paris

The modernization of the Paris-
Montparnasse railway station
got under way in 2017. With a
total surface area of 19,000 m2,
the project will further enhance
the comfort of travellers and
increase the range of services

at their disposal by renovating
travel areas and enriching

the on-site commercial offering.
The ambition is to meet the needs
and expectations of all travellers,
regardless their profile.
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Residential

Lifestyles are changing fast; the urban fabric too. The personal, professional and
family trajectories of Altarea Cogedim’s purchasers and investors are increasingly
shifting, diverse and sometimes complex. To meet this diversity of needs, the
Group offers its buyers a wide choice of residential properties, ranging from entry
level to high-end, on independent, subsidised or intermediate projects, individually
or in block sales. Altarea Cogedim works as a developer by providing solutions
for all residential pathways, without compromising on quality.
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REVELATIONS |
Conversion of
aformer prison
in Nantes
(Loire-Atlantique
Dpt, France)

PROJECT PLUSES:

First recycling of a former
prison as a new urban
projectin France

Outstanding landscape

quality, common gardens
and vegetable gardens

Creation of a theatre
space that can house

local troupes
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PERFORMANCE AT 31 DECEMBER 2017

11,189

housing units sold
+12% vs 2016

€2.6 bn

sales in value +15% vs 2016

Pipeline:

€9.2bn

potential sales (incl. tax)

38,985 units

9 9 % of our pipeline located

in areas eligible under the Pinel lawl

100%

housing units NF Habitat certified

98%

of housing units located less than 500 metres
from a public transport network®

(1) Excluding Pitch Promotion.

MARKET
ANALYSIS

v

COMPETITIVE
ADVANTAGES

A

STRATEGY
v

OUR PRODUCT LINES

> An expanded and diversified residential
offer. Altarea Cogedim offers its buyers

a wide choice of residential housing,
providing an appropriate response to all
market segments.

Entry level/mid-range. The Group ensures
that its programmes cater to as many
potential buyers as possible, without
compromising on quality or practicality.
The plans offer adjustable build-outs,
tailored to family structures and lifestyles.

e Improvement of the broader
economic environment, higher prices
per square metre, persistently low
lending rates

e Stable regulatory framework,
favourable taxation (provisions of the
Pinel law extended, interest-free loans)

* Among the top three residential
developers in France

* A name synonymous with quality,
innovation and environmental
performance

- Integrate the customer into a tailor-
made residential journey with a
comprehensive offer: entry level to
premium, first and second-time buyers,
serviced apartments, block-sale
investments, etc.

> Continue to diversify products
to suit all types of buyers, all needs,
all moments of life

High-end. The Group has maintained its
long-standing expertise on properties
with demanding requirements in terms of
location, architecture and quality.

Cogedim Investissement. The Group offers
private investors an alternative investment
product in the form of programmes
marketed if needed, other brands can
provide the market with social and price
controlled housings.

e Strong demand to buy property,

high sales volumes among developers,
return of institutional investors (via social
and controlled price housing bodies)

¢ Healthy new housing segment, with
steady market growth

e Change in customer expectations,
faster production and innovation cycles

* Housing surfaces designed to be
multifunctional, modular, adaptable

® Sales support enriched by digital
technology: virtual tours, mobile apps

- Consistently increase the level of
customer satisfaction: quality of the
commercial relationship, customisation
of the offer

> Design projects and residential
offers to match emerging customer
expectations

Serviced residences. Altarea Cogedim
develops customised products for each type
of target customer (students, business
travel, seniors, etc.). Under the Cogedim
Club® brand, its offering for active seniors
combines locations in city centres with
arange of a la carte services.

Restoration of historic buildings. Under
the Histoire & Patrimoine brand, the Group
has a range of products for Historical
Monuments, Malraux Law properties and
Real Estate Tax Losses.

35
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HIGHLIGHTS

BASSINS A FLOT EMBLEM | Bordeaux

The Group’'s Emblem residential programme contributes to the strength of the property market in Bordeaux,
offering a new city lifestyle that skilfully combines technology, respect for the environment and immense volumes.

A superlative programme (lofts with atypical surfaces, rooftop terraces, rooftop swimming pool, etc ], offering

a comprehensive and complementary range of residential units ranging from single- to five-room apartments,

the Emblem complex shows the Group's determination to make customer satisfaction the cornerstone of its designs.

GAIRAUT | Nice COGEDIM CLUB?® | Suresnes

This year, Altarea Cogedim laid the foundations of Domaine de Gairaut. Altarea Cogedim continues to develop residences for active
This high-end project comprises apartments with generous architecture seniors. It opened three Cogedim Club® residences in 2017,
and luxurious fittings: exceptional terraces with panoramic sea and including one in Suresnes. Located in the heart of the Carnot-
mountain views, sports facilities (fitness centre, swimming pool, tennis Gambetta eco-district, it inspires well-being by virtue not only
courts, putting green, etc.) and gardens. of its design but also its facilities, with a range of services

designed to foster social ties.
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HIGHLIGHTS

“With Altarea Cogedim,
we support
communities that
match current needs as
closely as possible,
preserving past heritage
while at the same time
creating tomorrow’s.”

RICHARD HENNESSY,
Chairman
of History & Patrimoine

SITI | Orléans

Dating back to the 1960s, this building, exceptional by virtue of the intelligence of

its scalable architecture, will soon be renovated to create a new living space. The SITI
Orléans restoration project, initiated by Histoire & Patrimoine this year, will eventually
create 63 exceptional apartments and offer future residents the opportunity to “live

in awork of art”, in a building inspired by the modern movement.

“Within the Altarea
Cogedim group, we are
doing everything to
imagine the most
satisfactory solutions for
our customers, the most
interesting for investors,
the most sustainable for
future generations.”

CHRISTIAN TERRASSOUX,

PALOMAYA | MOI‘ltpellier Member of the Supervisory Board,

Chairman and founder
of Pitch Promotion

Work on the Palomaya residence, ideally located on Place Pablo-Picasso, continued in 2017.

[t will ultimately offer a set of exceptional apartments around a large central landscaped
garden. The apartments, ranging from one to five rooms, will open on to beautiful terraces
offering views over the city, the sea or the gardens. The ground floor will be dedicated to offices,
shops and local services. The complex, built by Pitch Promotion, will be delivered in the second
quarter of 2019.
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38

Office

Companies increasingly want to take up residence in city centres, and allow their employees
to enjoy a qualitative environment with an ever-wider choice of amenities. Companies attract
and retain talent by being increasingly connected, ever attentive to their employees’ well-
being and reinventing themselves. In greenfield development and redevelopment alike, today’s
office buildings promise links with their cities and their commercial spaces. Whether acting as
a developer, investor or service provider, Altarea Cogedim anticipates the expectations of companies
and their employees by proposing tailor-made projects, flexible, scalable, accessible and modular
offices, mirroring the company’s culture. Altarea Cogedim offers them office buildings seen
as assets: they constitute tangible and intangible capital, guaranteeing that users will be able
to attract and retain key talents, and their businesses can look forward to sustainable growth.
The property “product” is currently a real accelerator for companies.

RICHELIEU |
The new “Home of
Altarea Cogedim”

PROJECT PLUSES:

An exceptional location at the
heart of the vibrant world of
French Tech and the exciting
Bourse-0Opéra district

Creative redevelopment
of the former head office of
Allianz France

Aninner street opening
the development up to the city
and exchanges

Treatment of space on the ground
floor open on the renewed city, with
the integration of reversible spaces

Abusiness centre and
a public access building lit by
large patios in the basement

Remarkable, planted terraces,
accessible from the sixth floor

Anindependent 1,500 m2 office
complexin an 18th century town
house, listed by the historical
building trust

Bright, flexible and modular
office spaces
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PERFORMANCE AS OF 31 DECEMBER 2017

51 projects
€4,491M

in potential value

€1,073 M

invested (+80%)

100%

of Altarea Cogedim offices certified
at least to NI HQE™ “Excellent”
and BREEAM® “Very Good” level

(1) Excluding Pitch Promotion.

100%

of Altarea Cogedim projects located within
500 metres of public transport

82%

of Altarea Cogedim projects® in the Paris
Region in the process of Well certification

MARKET
ANALYSIS

v

COMPETITIVE
ADVANTAGES

A

STRATEGY
A\

OUR PRODUCT LINES

> In the corporate property market,
Altarea Cogedim creates or
redevelops office buildings to meet
new expectations and new ways of
working. They guide complex design

and revolve around four main themes:

-> Ambitious architecture serving
well-being: the Group is
uncompromising on its architectural
requirements. Its programmes
accordingly modulate materials,
natural light, interior and exterior

e Economic recovery, driven by strong
demand and low interest rates

¢ Job creation, business
transformation: large groups are moving
their headquarters

e Altarea Cogedim, France’s leading
office developer

e Major player in redevelopment,
recognised for its creative projects
(covering more than half of its activity)

e Comprehensive and integrated operator:
medium-term investor directly or via

> Design and develop office programmes
suited to new ways of working, tailored
to the needs of companies

> Position office property in the heart
of the most popular markets:

city centres, vibrant and connected
districts (shops, amenities, transport
hubs), territories undergoing

urban renewal

spaces and volumes to offer the richest
working experience;

-> Modular and adaptable volumes
meeting the expectations of employee-
users and adepts of new work concepts
(co-working, telecommuting,
collaborative work];

> Innovation is given pride of place,
above all by taking into account

the issues of sustainable development
and reducing energy consumption;

e Investor competition in the face of the
scarcity of premium and new projects

e Strong rental demand in newbuild
or redeveloped office buildings

AltaFund (fund dedicated to the development
of prime assets in the Paris Region),
promoter and service provider (DPM)

* Modern offer: flexible spaces,
collaborative spaces

* Environmental and social excellence
of newbuild and renovation programmes

> Increase quality per square
meter of office floor space through
digital technology

- Promote corporate performance
through the personal development of
employees in a human-friendly workspace

- Break away from single-use buildings

> Projects open to the city favouring
a friendly environment and offering
comprehensive services within its
buildings coupled with an alternative
offers in the surrounding area
(restaurants, shops, services, public
spaces).
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04 Our strategy, our performance

“With unemployment low in the executive job
market, companies are forced to be more attractive
and innovate to attract talent.”

LAURIAN DOUIN,
general manager of Altarea Cogedim Entreprise

HIGHLIGHTS

BRIDGE -
ORANGE'S FUTURE
HEADQUARTERS

| Issy-les-Moulineaux
(Hauts-de-Seine Dpt,
France)

PROJECT PLUSES:

Connection to transport networks

Spaces opening up to the city,
generous overhanging gardens and
terraces offering unrivalled views

i
of Issy-les-Moulineaux, Paris, the e .d.
Seine and Saint-Germain Island F : -y f_ L
e '.i....ﬁ._ ]

Creation of an atrium recreating " Pl
i i F g
an “inner city 1 !"_‘_* ]

Respect for historical heritage
with the removal and reintegration
of an Eiffel-style covered hall on
the site

THALES | Labége

The Group received the Pyramide de Vermeil
for office property awarded by the Federation

of Property Developers for the Thales project,
conducted by Pitch Promotion. Delivered in
October 2016, this property complex, located

on more than 20,000 m2 of land, adjoins Lake
Labege, near Toulouse, a “green lung” area with
dense vegetation. On land where buildings cover
just 40% of the surface, Thales's 600 employees
benefit from a pleasant working environment,
close to a space for walking and relaxing.
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04 Our strategy, our performance

“Newbuild or redeveloped, office buildings are

a great working tool for the company. They meet

a fundamental need in terms of image, business
performance and the comfort offered to employees.

”

JEAN-FREDERIC HEINRY,
General Manager, Office Property France

at Altarea Cogedim Entreprise

HIGHLIGHTS
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BOREAL | Lyon

An exemplary eco-responsible building, the new headquarters of the
Boehringer Ingelheim animal health group was opened in Lyon in October 2017.
A set of four buildings totalling 11,900 m? of offices and 3,600 m? of services, it is
the first BEPOS-certified office complex in Lyon, consuming less energy than

it produces. 700 employees work there.

KOSMO | Neuilly-sur-Seine

Prestigious company Parfums
Christian Dior chose Altarea
Cogedim’s Kosmo project in 2017 for
its future headquarters in Neuilly-
sur-Seine. An ambitious creative
redevelopment project slated for
delivery in late 2018, the programme’s
emblematic and iconic status mirrors
that of the luxury brand itself. Kosmo
will offers its users terraces with 360°
views of Paris and La Défense.

W
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LANDSCAPE | La Défense

AltaFund and Goldman Sachs are giving

a new lease of life to the Pascal towers

with Landscape. This large-scale
redevelopment project led by Altarea
Cogedim will offer a unique residential
complex with spaces bathed in natural
light. In addition to a full and particularly
ambitious restoration carried out with

the assistance of Dominique Perrault
Architecture, Landscape is the opportunity
to add 10% additional floor space to the
historic Pascal towers, exceptional by virtue
of their volumes, heights and views. It will
integrate a comprehensive and innovative
range of services (catering areas, gym,

full service concierge, wellness area), and
will be adapted to the latest standards of
environmental requirements (NF HQE™
“Exceptional”, BREEAM® "Very Good",
BBC-Effinergie Rénovation). The project
has already obtained the WiredScorel( label
in November 2017, guaranteeing a high level
of connectivity.

(1) WiredScore is an assessment system for offices that
allows owners to understand, improve and promote

the connectivity of their properties. More than two-thirds

of Cogedim projects in the Paris Region now aim to obtain
this label.
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05 Our beliefs

Committed
to serving cities,
our customers,
our talents

To meet the challenges of today and tomorrow and be
a driving force for progress for cities and those who live in
them, Altarea Cogedim has developed a business model
based on three convictions:

e customers must be supported, based on a genuine focus
on people and maintaining an ongoing dialogue;
e cities need partners, for collective thinking on the liveable
and sustainable city of tomorrow;

e talent must be developed, as a company’s first source of % 1o
capital, to embody its convictions and achieve its objectives.

CSR approach, “Tous engagés!”, recast in 2016 and rolled

P
These convictions also constitute the core of the Group’s . ‘}w'
out in all activities and business lines. ! :
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05 Our beliefs

OUR TRENDS

REGIONAL ECOLOGICAL SOCIETAL TECHNOLOGICAL
TRANSITION TRANSITION TRANSITION TRANSITION
SUPPORTIVE RESILIENT HUMAN SMART

CITY CITY CITY CITY

OUR ACTIVITIES

COVER ALL
RESIDENTIAL
PATHWAYS

RESIDENTIAL
DEVELOPER
Entry level / Mid-range / High-end /
Managed residences / Social housing /
Controlled price housing

A
d d©

CUSTOMERS

STRENGTHEN OUR LEADERSHIP
POSITION / INCREASE THE
DYNAMIC OF THE URBAN
FABRIC

CONTRIBUTE

TO BUSINESS
PERFORMANCE
AND THE WELL-
BEING OF USERS

LARGE MIXED-USE PROJECTS

PLANNER / DEVELOPER / INVESTOR
New districts

CONCENTRATE
ON HIGH-
POTENTIAL
ASSETS /PROVIDE
AN ENHANCED

OFFICE PROPERTY RETAIL EXPERIENCE
PROPERTY DEVELOPER / INVESTOR DEVELOPER / INVESTOR

Bespoke turnkey projects / Large regional shopping centres /

Asset repositioning Large retail parks / Travel retail /

Convenience retail

w

WK

TALENTS

OUR VISION: URBAN ENTREPRENEUR
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05 Our beliefs

CUSTOMERS

ACT TO ENSURE OUR
CUSTOMERS’ SATISFACTION

Technological, societal and environmental challenges are radically changing our customers’ view
of property. Whether they are companies, local authorities, individual purchasers or consumers,
Altarea Cogedim understands and anticipates their needs. In all activities, their satisfaction is our goal
of excellence. Altarea Cogedim takes the time to listen attentively, calling on surveys and studies,
social interaction, both face to face or digital and virtual formats, or simply quality of service.

MAPPING OF OUR CUSTOMERS

44

#5200

£ 200

COMMUNITIES PARTNER H ﬁ
Participate in the INVESTORS == =
SHOPPERS revitalisation of Offer products that ’:,]Q . m .
offer lively metropolitan areas, meet expectations KEY
experiences, become long-term and needs ACCOUNTS

renewed and hybrid
(experiential, digital,
fertile, fun, well-

partners through public
and private investments,
support communities

Express the company’s
culture, equip it to win
the battle for talents,

being, etc.), but at the in regional support its performance
same time provide development /\ and business
users with a service projects

BUYERS

Satisfy their expectations
and advise them
throughout the home-
buying journey

CITIZENS

Fully meet their expectations
in regard to consumption,
housing and working
environment
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TAKE ON BOARD
ALL CUSTOMER
REQUIREMENTS

EMPLOYEES
Offer spaces adapted
to new ways of working

RETAIL

BANNERS

Support and participate
in the transformation
of Retail sector by
offering innovative and
qualitative spaces to
capture traffic and win
consumer preference



05 Our beliefs

REGIONAL
TRANSITION
SUPPORTIVE

SOCIETAL
TRANSITION

TECHNOLOGICAL
TRANSITION
SMART

CITY CITY

A CUSTOMER CENTRIC STATE OF MIND

A\

OUR CONVICTION

For all projects conducted by Altarea Cogedim, whatever the business, customer
satisfaction leads the Group's actions. Altarea Cogedim opts for a corporate
culture that enhances and deepens its approach to property while integrating the
new expectations of increasingly well-informed consumers.

OUR ACTIONS

Interior view of Cap3000, Saint-Laurent-du-Var. The exclusive Marie Claire Maison customisation

pack available at the Cogedim Store.

The interior atrium of the Austerlitz office building,
Paris 13.

» Projects responding to new uses:

¢ Relaxation and indulgence in shopping
centres. The Group's shopping centres
feature refined furniture and design, softer
environments, improved entertainment
and reception offers, turning them into
living and leisure spaces where everyone
finds a quality environment and activities
guaranteeing moments of pleasure and
well-being to share;

e Offices to change the way we work.

The expectations of companies, employees
and investors in offices have changed.

In the age of the connected enterprise,
Altarea Cogedim’s office buildings have
become places of openness, exchange and
creativity: mobility, work in motion favoured
by wireless connections, meeting spaces
and a welcoming atmosphere;

¢ Customised homes. Uniformity is a thing
of the past: today, all new homebuyers

can customise their property down to the
smallest detail. Packages by profile or by
ambience are available.
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05 Our beliefs

CUSTOMERS

AcCt to ensure our

customers’ satisfaction

OFFER CUSTOMERS A UNIQUE EXPERIENCE

A\

OUR CONVICTION

Property is a perpetually unfolding story: Altarea Cogedim transforms each of its
projects in each of its business lines. Shopping act is becoming experiential, cultural,
connected; large mixed-use projects draw on virtual reality and neighbourhood
applications; work environments must be conducive to collaborative approaches
and well-being for companies. Altarea Cogedim anticipates trends of this nature and
offers unique, bold and innovative solutions.

OUR ACTIONS

» Attractive customised offers and
services:

¢ Proximity with the Cogedim Store.
Altarea Cogedim has opened its first

400 mZ regional concept store in

Toulouse. Featuring a fully finished full-
sized apartment incorporating a gallery
showcasing choices for floors, wallpapers
and painting, the store embodies everything
that makes Cogedim distinctive and reflects
our desire to be the leader in customisation.

A\

e Support for innovation in retail
property. The Group is rolling out the Alta
Expérience, a laboratory serving to identify
and support the best innovative initiatives
in the world of sales and retailing.
Experiments are underway, like The Walk
at the Cap3000 shopping centre in the Var
which began in spring 2017.

¢ Neighbourhood applications. The Easy
Village platform, developed in partnership
with Docapost, a subsidiary of the

La Poste Group, is offered to residents
and users of districts born of large mixed-
use projects, encouraging the rollout

of local services.

il
| .
N,

.
&l 1 v,
_'l“;

Cogedim Store. The Cogedim Stores, located
in Paris and Toulouse, are dedicated
entirely to customers. Their aim is to offer
personalised accompaniment support, as well
as a comprehensive pathway giving visitors

a grasp of all the facets of new property.
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Customers have access to a wide range of
assistance, from personalisation packs

and display rooms to immersive digital offers,
to help buyers on a day-to-day basis.

. oHUD @

Easy Village. Altarea Cogedim has launched a
digital neighbourhood app known as “EasyVillage”
in partnership with the La Poste Digital Hub.
Based on a unique digital platform, Easy Village
fosters the development of connected urban
services promoting convenience, comfort and
social interaction between and for the benefit of
residents. A scalable digital base, the EasyVillage
app will eventually be able to combine new
applications and innovative connected objects

by adding possible future urban services.

This development is part of the partnership with
Docapost, a subsidiary of the La Poste Group,

and the Altarea Cogedim group’s open innovation
strategy initiated in 2016.



05 Our beliefs

OUR ACTIONS

A\

OUR ORGANISATION

A\

» A dedicated customer process for all lifestyles: project, whatever stage itisin, as well as

¢ Asingle contact. Prospective purchasers

or investors have a designated relationship
manager who follows their projectinits
entirety, from purchase to delivery.

¢ Adedicated customer area. Each customer
has a personalised online space offering
up-to-the-minute information about the

“Our good rankings in the field

of customer relations inspire us to
continue our efforts by maintaining
our demanding standards.”

PHILIPPE JOSSE,
Co-Manager and Chairman of the Management
Board of Cogedim

a point of contact with the Altarea Cogedim
customer service and theme-based forums.
www.mon-cogedim.com

¢ A nationwide after-sales service. The Group
has established a nationwide after-sales
service that steps in when the keys have been
handed over and ensures the continuity of

the customer support, while offering a local
proximity network.

¢ Ashared platform. The "Altarea Cogedim
Partenaires” network offers a range of
advantageous services to wealth management
advisers and their customers: advice, training,
tools, offers of properties. The platform is
pooled for all of the Group’s brands.

* Customised offers. To match customers’
needs as closely as possible, the Group’s
offers are fully customised. For example,
Cogedim Investissement offers the possibility
of becoming a homeowner at reduced prices
through bare-ownership acquisitions.

OUR ACTIONS

» Digital solutions for property

in tomorrow’s world:

¢ An established Open Innovation policy.
Initiated in 2016, the Group’s Open Innovation
strategy focuses on 4 specific axis:

- start-up incubators;

- organisers of calls for proposals;

- major partnerships;

- research organisations.

With partners such as Paris & Co, Docapost and
French loT, Altarea Cogedim aims to strengthen
the Group's culture of innovation and encourage
testing for the continuous improvement of
internal processes and offers and of products and
services dedicated to customers. As part of the

“As our company grows and the digital
age takes hold, it’s up to us to adapt our
work methods, our business lines and
the solutions we offer our customers.”

ALBERT MALAQUIN,
General Manager, Digitisation and Innovation

A\

» Serving customers in the residential
segment

¢ A dedicated customer centre

¢ A customer platform

* www.mon-cogedim.com

¢ A new after-sales service

o A system of surveys conducted throughout
the year

Top 10

More than 20 places gained since the 2016
HCG/Evertest - Les Echos customer relationship
rankings, which rates customer service

in 200 companies.

2018@

Voted customer service of the year
in the Property Development category.

OUR ORGANISATION

French loT (Internet Of Things) programme, the
Group sponsors the “Smart City/Smart Home”
theme, which has enabled it to support start-ups
in their business development, with awards being
given in this field at the CES in Las Vegas.

¢ Optimised online communication. In 2017, the
Group modernised its various websites and its
customer extranet, adapting them to be viewable
on different devices, now the norm, facilitating
interactions by including voice communications.
¢ Use of floor space enhanced thanks to digital
technology. Consumers are no longer looking
simply for retail space. Two dimensional floor
space has acquired a third dimension through
connectivity. Altarea Cogedim’s spaces
embrace digital technology: digital displays,
dynamic information, relay of omni-channel
communication, mobile network equipment.
They also offer their share of surprises (virtual
reality), innovation (pop-up stores] and chic,
such as the Chanel pop-up store at Cap3000.

e Operational responsiveness. Altarea Cogedim
can design large urban projects buildable in one
while thinking outside the box to challenge itself
and its partners. And to continue to meet the
expectations of its stakeholders and improve
operational efficiency, the Group is currently
experimenting building intelligence modelling
(BIM).

» In the service of innovation: AltaFuture

¢ Reporting to the Digitisation and
Innovation department

¢ Dedicated team of five people with
a stand-alone budget

¢ Specific organisation by business line
to ensure implementation of solutions
and foster open innovation

¢ In 2017, AltaFuture organised three
future-oriented lectures with external
speakers, four test and learn events,
one start-up pitch party, etc.

J\AFUTURI
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Elnl8
CITIES

SUPPORT CITY DEVELOPMENT

Altarea Cogedim has assumed a leading role in helping cities address the regional,
ecological, societal and technological transitions facing them today. By anticipating
change, updating its vision of the city of tomorrow, ensuring that everyone
benefits from the power of innovation, and reinventing its businesses, the Group believes
that its growth can be consistent with the principles of corporate social responsibility,
and that its developments can serve the public interest.

CONTRIBUTE SIGNIFICANTLY TO LOCAL ECONOMIC DEVELOPMENT

\4

OUR CONVICTION

The Group firmly believes that proximity to communities is a challenge for itself and the regions
concerned. As a general-interest partner, Altarea Cogedim works as closely as possible with its
customers to adapt its projects, in that way guaranteeing their smooth running and value for society,
serving the revitalisation of local economic fabric and sustainable regional attractiveness.

OUR ACTIONS

» Develop local employment. Meeting

the challenge of the “regional contribution”
of corporate activity is emerging as a key
expectation among public actors and within
civil society.

We have responded to this challenge

by developing a process of regional
“pollination”. The pollinator concept,
created by American economist Michael
Shuman, is based on the powerful specific
effects that a company’s actions can have
to stimulate local economic development.
Altarea Cogedim, for instance, contributes
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through its activities and purchases to
supporting employment in a wide variety
of sectors and sectors. A study carried
out by an independent body!! on the
Group’s socioeconomic footprintin France
estimated the spread of the direct impacts
of the Group’s business and its indirect
impacts throughout its supply chain,
including induced impacts in the form of
consumption from wages paid and public
expenditure funded by taxes paid. In 2017,
Altarea Cogedim supported more than
52,000 jobs in France.

» In the retail segment, programmes in
development or operation go hand in hand
with employment schemes in the form

of job agreements or the organisation

of job dating events. By way of example,
950 visitors came to events to learn more
about jobs on offer at the Promenade de
Flandre shopping centre in 2017. Another
example is a partnership with Péle Emploi
aimed at encouraging local recruitment
in the Qwartz shopping centre, located

in Villeneuve-la-Garenne (92). 2,000 jobs
were generated on site, making it possible
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REGIONAL
TRANSITION
SUPPORTIVE

CITY

e

ECOLOGICAL SOCIETAL

TRANSITION TRANSITION

RESILIENT HUMAN
CITY CITY

to bring the local unemployment rate,
which previously stood at 17% of the active
population, down by 2 points. In total, the
Group’s shopping centres have generated
more than 15,000 jobs.

» Work with local suppliers.

66% of purchases on its residential projects
are local (in the surrounding département).
100% are French. Numerous partnerships

have been established with local incubators,

such as in Le Quartier de la Création,
in Nantes, or with TUBA, in Lyon.

» Actions in favour of local retailers.
Whether by integrating shops into each
programme, including food shops,

by focusing on the mix of local shops or
by establishing partnerships in shopping
centres, as in Ruaudin (72), with the
installation of La Ruche qui dit Oui!,

an NGO dedicated to short circuits and
local products.

» Promote the appropriation of cities
by their inhabitants. To improve

the readability of Altarea Cogedim’s
programmes, project houses have been
created to provide information on the
project’s progress and aims. Artistic
operations and events are organised

to convey the ambitions and challenges
of the projects for the community and
its inhabitants. Lastly, the project’s
consistency with its location is factored
in upstream, through reflections on
intermodality, integration into districts
and surrounding natural areas: 77%

of Standing Assets sites have been
audited by an ecologist to guarantee their
integration into their surrounding areas.
(1) Utopies.

FIND OUT MORE
www.altareacogedim.com
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1,762 = 52,700

SALARIED EMPLOYEES JOBS SUPPORTED
in the Altarea Cogedim Group
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76%

JOBS SUPPORTED BY THE GROUP ARE
OUTSIDE GREATER PARIS

MAIN BUSINESS SECTORS SUPPORTED

¥
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10,600 7,900

JOBS IN PUBLIC JOBS IN HEALTH
WORKS AND EDUCATION

(1) Related to household consumption and taxation.
@ o O

CONSULTING / JOBS IN RETAIL SALE
APPRAISER JOBS AND WHOLESALE
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CITIES

Support
city development

DEVELOP SUSTAINABLE BUILDINGS TO GUARANTEE SUSTAINABLE CITIES

A\

OUR CONVICTION

The building sector is a major player in the energy and ecological transition,
which is why Altarea Cogedim is committed to playing an exemplary role in
sustainable building. In addition to its certification process, the Group is actively
working on adapting tomorrow’s property developments, carrying out monitoring
and forward-looking work and by setting ambitious targets to reduce its carbon
footprint. As a signatory of the Paris Climate Action Charter, Altarea Cogedim
is actively involved in the fight against climate change.

OUR ACTIONS

A\

38%

reduction in energy consumption in
Standing Assets between 2010 and 2017

97%

reduction in CO, emissions in Standing
Assets between 2010 and 2017

70%

reduction in CO, emissions in Standing
Assets between 2010 and 2020

92%

of technical teams trained on carbon issues
in the building sectort

95%

of waste from our commercial property
building sites reused

82%

of new office projects in the Paris Region
in the process of Well certification

98%

of waste on the portfolio reused
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» Share the thinking.

Altarea Cogedim is a participant in local
organisations and working groups such
as the Low Carbon Building Association
and the International Biodiversity &
Property Council and it is a partner of
the Sustainable Property Observatory.
The Group also supports public policies
aimed at rethinking cities.

» An extended carbon approach.

To improve its direct carbon footprint,
Altarea Cogedim aims to reduce its
CO, emissions per m2 by 70% by 2020.
On its indirect footprint, the Group is
committed to:

e reducing transport-related emissions
(55% of the footprint): in 2016, 98%

of Cogedim’s residential programmes
were located within 500 metres of public
transport;

e reducing material-related emissions
(24%): in 2017, 55% of Cogedim’s office
projects in France were renovations;

e the energy excellence of buildings,
“outperforming” regulations and allowing
occupants to avoid roughly 240 kg of
CO,/m2/year in offices, 14% of the carbon
footprint being linked to the operation

of buildings.

» Preserve biodiversity.

Cap3000 has become the first
BiodiverCity® certified shopping centre
in France, highlighting Altarea Cogedim'’s
concrete commitment to preserving
biodiversity through its projects.

» Aresponsible purchasing policy.
The Group incorporates sustainable
development criteria in its commercial
relations with its suppliers.
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» Rethinking the way we live.

In 2017, Altarea Cogedim won the
project to build 130 new homes in the
Masséna-Chevaleret district in the 13th
arrondissement of Paris, thanks in large
part to the Nudge programme. This
programme rethinks the way of we live,
for instance by encouraging residents to
adopt more virtuous behaviour in terms
of eco-responsibility, socialisation with
neighbours and creativity in everyday life.

in the 2017 GRESB rankings
_.,u,-__
3

E Rl L

» A recognised example.

Altarea Cogedim is the first French
commercial property company to have
adopted certifications as a standard tool
for environmental excellence. In 2017,
100% of Standing Assets were certified
BREEAM® |n-Use and 100% of new office
developments had obtained NF HQE™
“Excellent” and BREEAM® “Very good”
level certification at least.

100%

of Standing Assets certified BREEAM®
In-Use since 2015

OUR ORGANISATION

» An organisation attune with CSR

¢ Environmental management system that
irrigates all business lines

e Commitments subject to quarterly CSR
committee meeting combining business
lines and cross-functional departments

¢ Dedicated four-member team

NUDGE | Paris 13

This innovative programme
of 130 affordable housing
units is inspired by modern
behavioural science.

“With the complementarity of our
expertise and our footprint covering

the entire property value chain, we are
the only player capable of acting as an
end-to-end operator serving the regions
and their economic development.

This position gives us a special responsibility
in creating the city of tomorrow.”

NATHALIE BARDIN,
Institutional Relations, Communication

and CSR Director

A\

¢ “Tous engagés!” Group-wide roadmap
adapted to each business line

FIND OUT MORE
www.altareacogedim.com
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Support

city development

IMAGINE MAJOR PARTNERSHIPS FOR A MORE INCLUSIVE

AND MUTUALLY SUPPORTIVE CITY

\4

OUR CONVICTION

Altarea Cogedim works for cities and their residents. Its societal commitment
fits into a broader strategic vision. As the largest owner developer in French
regions, the Group wants to contribute, alongside public players, residents,

employees and all stakeholders to the revitalisation of its host regions. As part of
its CSR policy, the Group’s corporate philanthropy is based on three fundamental
principles: support for artistic creation, subjects related to development,
transmission, education and social initiatives.

OUR ACTIONS

» Develop social housing.

Altarea Cogedim partners with large
associations to encourage the development
of social housing.

» Fight against poor housing.

The Group has partnered with Habitat

& Humanisme in various forms for more
than ten years, sponsoring skills, providing
financial support for the creation of new
reception structures and funding the
creation of several management positions.

A\

» Promote artin cities.

Altarea Cogedim is involved in numerous
artistic partnerships aimed at fostering
artin cities, such as at Bercy Village
where opera is in the spotlight, its support
for the third consecutive year for the
Festival International d'’Art Lyrique d'Aix-
en-Provence and Lab 14, a temporary
residence of artists housed in part of the
old headquarters of La Poste in the 14th
arrondissement of Paris. As a founding
member, the Group supports the Palladio

Foundation, which was created in 2008

to serve the public interest around the
construction of the cities and living places.
Lastly, the Group forms partnerships

with renowned cultural institutions such as
the Pompidou Centre to enrich its projects
and promote the well-being of residents.

EPALLADIC ﬁ‘ﬂ

Altarea Cogedim, founding member of the
Palladio Foundation.
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Aresidential complex
comprising 11 residential
units for the homeless,

at 14, rue Edouard-Charton,
Versailles, in an old structure
has been entrusted to Habitat
& Humanism, of which Altarea
Cogedim is a major partner.
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TALENTS

SUPPORTING THE OPERATIONAL
EXCELLENCE OF OUR TALENTS

To support its growth and rise to new urban challenges, the Group reaffirmed its commitment
to job creation and the management of talent and skills in 2017. Over the year, the Group’s
workforce grew by 14%, from 1,546 to 1,742. This reflects strong business, but it is also the result
of a new talent attraction policy based on the choice of offering candidates a unique collaborative

experience in a group with strong values and innovative projects.

EMPLOYEE INTEGRATION, TRAINING AND MOBILITY

\4

OUR CONVICTION

To support and ensure its growth, Altarea Cogedim has made integration central to
its HR approach, to help everyone appropriate the Group's model, its values, its projects,
its specificities and the professional constraints associated with its sector.

OUR ACTIONS

» Successful integration of new
employees. The integration programme
was strengthened in 2017. New

recruits receive a dedicated three-day
programme designed to give them an
overview of the Group, its business

and its managerial culture. Workshops
and meetings with the members of the
Executive Committee are organised to
help them grasp the values of creativity,
cross-pollination and entrepreneurial
spirit that inform Altarea Cogedim.

To facilitate the integration of all people
within the company, the human resources

A\

department has created special kits

for managers, tutors, trainees and other
profiles, rooted in shared thinking on good
practices and expectations with regard to
the integration of new employees. Another
innovation in 2017 was the Group-wide use
of integration interviews to support and

reassure new arrivals taking up their roles.

It applies to all employees, permanent,
fixed-term and trainee contracts.

1,742

employees

More than 500

new hires in 2017

18,760

hours of training

1,160

people trained in 2017 via LAcadémie
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Supporting the operational

excellence of our talent

Career Space platform.

OUR ACTIONS

“In 2017, we conducted in-house
training that benefited more than
200 employees, where they discussed
the best practices to be observed

in urban planning law.”

LAURENT CAMPREDON,
real estate legal director of Altarea Cogedim

Manager’s kit,
offering tips and
help in adopting
the Group's culture.

Tutor’s kit, to guide
young people in
their first steps
in the company.
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» A learning and global development
system. L'Académie was designed to

facilitate the integration of new employees,

to inform, raise awareness and train
employees on priority challenges,

and last but not least to promote the
sharing and transmission of knowledge.
All formats come into play, from lectures
to classic face-to-face training, blended
courses calling on digital technology,
and in-house training provided by
business experts, to increase the skills
and expertise of all Group employees.
For training providers, the human
resources department has created

an internal trainer’s kit, to allow as many
people as possible to get a fuller picture
of the various steps of successful training,
from the review of the training request
to the assessment of the actual course.

\cats

» A digital recruitment process.

In 2017, we rolled out a new digital solution
to promote the Group’s job vacancies.

The Espace Carriéres, accessible via the
Smart Portal or via the Group’s website,

gives employees and external candidates
access to job vacancies in just a few clicks.
The solution helps cement the Group's
reputation, enhancing its employer

image by giving it the means to achieve

its ambitious hiring goals. By widely
publicising vacant positions, we encourage
both direct recruitment of new external
talent and internal mobility between
business lines and/or geographies.

A mobility charter has been circulated
within the Group to guarantee good
practices in this area.

» Strengthening digital culture.

In 2017, the Group strengthened its
employees’ digital culture by setting up
training sessions to familiarise them with
the Microsoft Office 365 tools, to which
the company migrated in 2017. An LMS
(Learning Management System) platform
has also been developed within the
L'Académie for initiatives aimed at raising
awareness or refreshing knowledge
delivered in face-to-face training.



05 Our beliefs

REGIONAL
TRANSITION
SUPPORTIVE

CITY

ECOLOGICAL
TRANSITION
RESILIENT
CITY

SOCIETAL
TRANSITION
HUMAN
CITY

TECHNOLOGICAL
TRANSITION
SMART
CITY

CORPORATE CULTURE

A\

OUR CONVICTION

As the Group grows, it is essential for it to spread a shared culture to enable
employees to find their place within the company and have the resources
to support their professional and personal development. With this in mind,
Altarea Cogedim has decided give its employees a major role in its performance.

OUR ACTIONS

» Raising employee awareness about

the CSR approach. The company has
shared the "Tous engagés!” CSR approach
with its employees. The approach sets

out the Group’s commitments in terms

of corporate social responsibility. In 2017,
seven training sessions were organised
throughout France to make technical
teams aware of regulatory changes geared
towards making the property sector

more responsible, more efficient and less
carbon-intensive.

» Development of collaborative tools.
In 2017, Altarea Cogedim created a new
collaborative intranet, known as the “Smart
Portal”. This information base keeps users
up to date with the Group’s news in real

The Smart Portail, the new tool for sharing
information internally.

A\

time. Itis a space where employees can
keep up with the latest market trends.
The Smart Portal is the single gateway to
all the business platforms that employees
need. Lastly, it brings together all project
groups and communities of interest
created by employees.

» Identifying new ideas.

The Youth Comity is a cross-functional
committee of the Group's business lines
that meets monthly to lay down the main
guidelines. A pillar of the Company’s
transformation, its ambition is to give
guidance inspired from Generations Y and Z.

» Sharing the fruits of growth.

In 2017, the "Tous en actions!” scheme was
extended for the third consecutive year.

It allowed each employee on permanent
contracts to share in the Group's
development and earnings by allocating the
equivalent of one month’s salary in shares.
A total of 94% of employees opted for one
of the arrangements proposed under the
“Tous en actions!” scheme in 2017, such

as the monetisation of the RTT (reduced
working time scheme) or the cash-to-

stock scheme, with awards of Altarea
shares based on individual performance.
Efforts continued in this area this year,

in the aim of implementing an attractive
and fair wage policy.

bl

e

_H.__'. JF

TOUS EN

\llﬂlllu

“We have a lot of young managers
within the Group. Being a manager is
a full-time job. Our Group is becoming
a high value-added company, which
brings with it demands in terms

of method, ability to manage risks
and analyse trends. It is our duty

is to help ease people into the role.”

KARINE MARCHAND,

Human Resources Director
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06 Our model for creating shared value

CAPITAL

FINANCIAL CAPITAL

*46% of share capital held by

its founder

* Amarket capitalisation of

€3.3 billion at 31 December 2017

&

HUMAN CAPITAL

*1,742 employees

*406 new hires on permanent contracts
214 internal mobilities

&)

RELATIONSHIP CAPITAL

» A 10-year partnership with Habitat
& Humanisme

* A communication campaign on the
Cogedim brand launched in early 2017
« 13 external stakeholders interviewed
on the CSR approach

INTELLECTUAL CAPITAL

* People dedicated to innovation who
serve the Group’s 1,700 employees

+3 partnerships with start-up incubators
Paris & Co, Docapost and French loT
*Youth Comity, a committee bringing
together several of the Group's

business lines to select innovations

that are subsequently presented

to the senior management

W

ENVIRONMENTAL CAPITAL

+100% of our shopping centres managed
in France certified BREEAM® |n-Use
*98% our housing within 500 metres

of a transport network

+100% of our offices certified NF HQE™
“Excellent” or BREEAM® "Very Good”
at least

»100% of housing units

NF Habitat certified

56

A shared

value-creating model

Altarea Cogedim anticipates
the needs of regions and
their residents. The Group
Is a major contributor to the
current urban transition
and offers global real estate
solutions that are more
appropriate, better thought
out and more respectful of
human beings, local areas
and the environment.
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CONTRIBUTE TO BUSINESS
PERFORMANCE AND
THE WELL-BEING OF USERS
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CUSTOMERS

OFFICE
PROPERTY
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06 Our model for creating shared value

IMPACTS

72N

X7

FINANCIAL IMPACT

*FFO Group share:

€256.3 million (+33.5%)

* NAV/share: €174 per share (+9.1%)

* Loan-to-value ratio: 36.1%

* Property development [Residential and

ECOLOGICAL SOCIETAL TECHNOLOGICAL Office) new orders: €3.7 bn including VAT

TRANSITION TRANSITION TRANSITION (+29%)

RESILIENT HUMAN SMART o ) .
CITY CITY CITY *Net retail rental income: €174.7 million

(+3.9% like-for-like)

OUR ACTIVITIES @

ECONOMIC IMPACT

+€2.9 billion in GDP generated
inthe regions

+52,700 jobs supported

+ 15,500 jobs in shopping centres

&

HUMAN IMPACT

+ 18,760 hours of training

* 1,163 employees trained

*28% of women on the committee
of managers

b &

RELATIONSHIP IMPACT

= 7.7/10: satisfaction index of customers

in our shopping centres

» 1 pilot Well Community Standard district
STRENGTHEN *82% of Cogedim offices in the Paris

RESIDENTIAL
DEVELOPER

LARGE MIXED-USE OUR LEADERSHIP Region undergoing Well Building
PROJECTS POSITION / INCREASE Standard certification
THE DYNAMIC OF » Cogedim voted 2018 customer service
PLANNER /DEVELOPER/ e EABRIC of the year

INVESTOR

CONCENTRATE ON

HIGH-POTENTIAL INTELLECTUAL IMPACT
ASSETS / PROVIDE « Innovations tested on all types of projects
AN ENHANCED New products/services launched

EXPERIENCE *Aninternal knowledge-sharing platform
+6,900 jobs supported in the intellectual
RETAIL services sector

W
ENVIRONMENTAL IMPACT
+38% reduction in energy consumption
and 57% reduction in greenhouse gas
emissions on shopping centre assets
* between 2010 and 2017
*98% of waste recovered
* * *66% of office projects in the Paris Region
are redevelopments promoting the
URLEL S circular economy

DEVELOPER /
INVESTOR
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2 BUSINESS REVIEW 31 DECEMBER 2017

Introduction

2.1 Introduction

2.1.1 Altarea Cogedim, leading property developer in France

A comprehensive offer

Altarea Cogedim is the only urban player with developer know-how
in all asset classes.

This means that the Group manages the biggest secured property
portfolioin France, representing 3.6 million m? (all products combined)
or €£17.1 billion in potential market value as at 31 December 2017

Secured pipeline Surface areas Potential value

(by product) (m?)@ (EM)®
Retail 614,750 3,411
Residential 2,183,150 9,205
Office 835,900 4,491
TOTAL 3,633,800 17,107
Change vs 31/12/2016 +19% +17%

(a) Retail surface area: in m? created, including convenience stores.

Residential surface area: living surface area (properties for sale and future offering).
Office surface area: floor area or usable area.

(b) Market value as of delivery date. Retail value: potential market value including transfer
duties for projects for delivery (net rental income capitalised at market rates) at 100%
and revenue excl. tax for the retail property development programme. Residential value:
property for sale + future offering incl. tax. Office value: potential market value excluding
transfer duties on the date of disposal for investment projects (at 100%), amount
excluding tax of VEFA/CPI contracts signed or estimated for the other development
programmes (at 100%, or Group share for jointly owned projects), and capitalised
delegated project management fees.

This portfolio is almost exclusively secured in the form of options
or sale agreements that the Group may activate according to
commercial and financial criteria and so smoothly manage the
pace of commitments.

The largest projects are also often set up as partnerships in order
to share the risk. Accordingly, out of this €17.1 billion pipeline, only
€1.4 billion corresponds to amounts committed®? (in Group share),
of which €0.5 billion paid out and €0.9 hillion remaining to be paid
out, a decrease of 7% over the year.

A unique model

Altarea Cogedim has developed a unique model that combines
the operational know-how of a multi-product developer with the
financial strength of an REIT.

With €17.1 billion in projects secured, the Group is the leading
property developer in France in all product categories. Most of this
pipeline is completed using a “developer” type of business model
(development for sale). This model now applies to all asset classes,

including retail, where a growing proportion of the projects are for
sale (such as the Promenade de Flandre retail park project, which
was sold this year prior to delivery).

Most of the Group's invested capital is, however, allocated to investor
activity. The Group acts as an REIT Company for certain retail formats
(with assets of €4.7 billion including rights as of 31 December 2017,
or €3.1 billion as Group share) and as a medium-term investor
for some significant office sites. This “REIT-investor” model thus
provides the Group with a high recurrence of income from its rents
and significant capital gains derived from its arbitrages.

In total, Altarea Cogedim is both the property investor with the
highest capacity for asset creation and the most financially agile
promoter.

Partnering with French gateway cities

The Group focuses its activities on the twelve major French
metropolises, contributing to their territorial development in terms
of employment and economic growth in particular. Accordingly, each
direct job at Altarea Cogedim can support 30 additional jobs in the
French economy, a total of about 52,700 jobs® in 2017.

Secured pipeline Surface areas  Potential value

(by metropolitan area) (m?)@ (EM)®
Grand Paris 1,848,800 10,258
Métropole Nice-Cote d'Azur 238,800 1,471
Marseille-Aix-Toulon 377,500 1,405
Toulouse Métropole 253,800 810
Bordeaux Métropole 215,900 716
Grand Lyon 171,400 627
Grenoble-Annecy 148,000 883
Eurométropole de Strasbourg 71,700 258
Nantes Métropole 137,900 311
Métropole européenne de Lille 5,200 20
Montpellier Méditerranée Métropole 83,700 130
Métropole de Rennes 4,000 16
Other 77,100 202
TOTAL 3,633,800 17,107

(a) (b) Please refer to the previous table.
(c)  Other French and international cities (Italy and Spain).

(1) Excluding the large mixed-use project Joia Meridia in Nice (73,500 m2) won in January 2018.

(2) Commitments relate only to pipeline projects. These correspond to costs already spent or yet to be spent under the contract and not covered by sales.

For 2016, total commitments amounted to €1.5 billion in Group share.

(3) Data from a study conducted in 2016 (and extrapolated for 2017) by Cabinet Utopies using the Local Footprint” method to model the functioning of the

economy based on national accounting (Eurostat Input-Output tables).
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Leader in large mixed-use projects

This segment of the property market is currently buoyed by
very strong momentum driven by territorial metropolisation.
Communities once located on the outskirts of main built-up areas
are being transformed into real urban centres with multiple needs
for property equipment.

In response to these needs, the Group has emerged over the past
several years as the largest urban designer in France. This leading
position is due to the combination of several factors:

m the multi-product know-how that allows the Group to be the single
point of contact for local authorities;

BUSINESS REVIEW 31 DECEMBER 2017
Introduction

= the retail/leisure expertise that is often a distinguishing factor
for a project;

= the power of the Group, both operationally and financially.

Complex real estate programmes with a floor area of at least

40,000 m? offer a mix of Residential (400 units minimum), Retail

and Office and also include public and leisure facilities such as hotel

resorts and cultural and sports venues.

Altarea Cogedim currently manages 9 large mixed-use projects
representing a potential market value of €2.9 billion".

Large projects at the publication date® Residential (units) Retail (m’) Office (m?) Total (m?)®
Belvédére (Bordeaux) 1,230 11,200 53,500 141,100
La Place (Bobigny) 1,450 13,600 9,500 107,000
Ceeur de Ville (Issy les M.) 630 17,000 40,850 100,000
Quartier Guillaumet (Toulouse) 1,200 5,800 7,500 101,000
Aerospace (Toulouse) 640 11,800 19,400 75,000
Joia Meridia (Nice) 800 4,700 2,900 73,500
Ceeur de Ville (Bezons) 730 18,300 66,900
Gif sur Yvette 820 5,800 52,500
Fischer (Strasbourg) 580 3,300 41,400
TOTAL 8,080 91,500 133,650 758,400

(a) This portfolio includes the large project won in early 2018 “Joia Meridia” in Nice.
(b) Floor area.

2.1.2 The year’s highlights

A successful first bond issue

The Group successfully completed its first unrated 7-year bond
issue®? of €500 million, offering a fixed annual coupon of 2.25%. This
transaction was part of the continuation of the diversification policy
and drives to disintermediate the Group's financing. It demonstrates
the confidence investors have in Altarea Cogedim’s distinctive
economic model, both as a REIT and a property developer, and in
the quality of its credit profile.

Large mixed-use projects: first iconic delivery
and new successes

In 2017 the Altarea Cogedim delivered “Place du Grand Ouest”, the
new heart of the town of Massy. This project is a perfect illustration
of the Group's know-how in creating a coherent and sustainable
urban complex combining shops, public facilities and services for
users and local residents. The biggest development project in the
Paris Region® (100,000 m?) and built from scratch in two and a half
years, it has generated €290 million (incl. tax) in new orders, all
products combined.

The Group has also confirmed its leading position in recent months
by winning two major projects totaling 175,000 m?in surface area:

= in December, the "Quartier Guillaumet” project located at the former
site of the CEAT (Centre d’Essais Aéronautiques de Toulouse), which

will develop 1,200 residences, 7,500 m? of office space, 5,800 m?
of shops and 10,000 m? of facilities on land of 101,000 m?,

m in January 2018, the “Joia Méridia” project in Nice. This new
quarter of 73,500 m? will offer 800 housing units, 8,000 m? of
hotels and resort accommodation, 4,700 m? of retail and local
services, 2,900 m? of tertiary space and a car-park with over
1,200 places.

Solid performance of all business lines

Retail: €3.4 billion of pipeline®

As France's leading retail developer, the Group has enhanced its
leadership by winning a number of public bidding processes.

At the end of 2017, the Group was chosen for the construction of
the future retail & leisure centre of Ferney-Voltaire on the outskirts
of Geneva in a catchment area with exceptional purchasing power.
This project, with a GLA of 46,400 m?, is unique for the novel offering
of culture and leisure, with the first openings in shopping malls
for the Pompidou Centre (1,800 m?) and Universcience® (2,500 m?).

The Group has continued the development of several high-profile
projects (commercial launch of the Paris-Montparnasse railway
station and extension of the Cap 3000 regional centre in particular)
and intensified its development activity for third parties, for both
neighbourhood shops and large-scale retail sites (sale of the
“Promenade de Flandre” retail park to Auchan Group).

(1) These large projects, excluding “Joia Méridia” project, are included in the overall €17.1 billion pipeline.

(2) Bond issue launched on 29 June 2017, with settlement on 5 July.

(3) With an area of 100,000 m?, the project comprises 850 residential units, the Cogedim Club senior residence, a conference hall and shops next to the RER

and TGV stations.
(4) In potential market value at 100%.

(5) Universcience, a joint initiative of the Palais de la Découverte and the Cité des Sciences et de ['Industrie, aims to get people to know and adopt modern

science and to promote scientific and technological culture.
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Introduction

Residential: 11,189 units sold (+12%)

The Group posted a new number of reservations record in 2017, with
11,189 units reserved (up by 12% on 2016), comfortably surpassing
its objective of 10,000 residential units sold per year and confirming
its positioning as one of France's top three residential property
developers'”. In value, reservations grew by +15%, to more than
€2.6 billion.

In terms of development, the Residential pipeline (offering and land
portfolio) amounted to €9.2 billion (+13%). The renewal of the Pinel
Act in 2018 for a four-year period and its greater confinement to
high-demand areas® confirms the Group's territorial strategy, with
more than 99% of the pipeline being located in eligible areas.

Office: major leases signed in a buoyant pipeline

Thanks to its mixed developer/medium-term investor model in
Office, the Group manages 51 projects including some of the most
iconic schemes in Grand Paris, reinforcing the Group's leadership
status in this market. There are potential projects worth €4.5 billion
in the pipeline.

During the year the Group signed two flagship leases for the future
world HQs of Orange and Parfums Christian Dior, respectively the
Bridge building in Issy-les-Moulineaux and the Kosmo building in
Neuilly-sur-Seine.

The Group has announced the move of its future headquarters
to the Richelieu building, in the 2" arrondissement of Paris. This
property, in which the Group is also an investor with a 58% holding,
will showcase its vision of the "Office of the Future”.

In 2017, the Group launched four major projects: the Landscape and
Eria towersin La Défense and the Richelieu and Bridge programmes
in Paris.

Recognition of the quality of customer
relationships

The Group continued its customer relations and satisfaction
endeavours through a new organisational structure, new tools, single
contacts, digitalisation, and Cogedim Stores.

In 2017, the Group launched the “mon-cogedim.com” website, a
digital platform in which a single customer relationship Manager
provides dedicated follow-up for each customer for the duration of
the real estate project.

The results of these endeavours speak for themselves:

The N°1 developer for customer hospitality

The Group is rated first among property brands and eighth across
all sectors combined in France in the rankings established by Les
Echos/HCG/Evertest for Customer Hospitality and Experience®.

“Customer Service of the Year” for Cogedim:

The first real estate developer to be awarded “Customer Service of
the Year in 2018“", Cogedim was rewarded for standards of service
and quality of customer relations.

CSR approach: global number 1 ranking by GRESB

Ranked as the leading commercial property Company evaluated by
GRESB" for the past two years, Altarea Cogedim has confirmed the
excellence of its CSR approach by becoming the world's No. 1 listed
property Company (all products combined). Moreover, with a score
of 96/100, the Group ranked second in the world, all categories
combined (listed and unlisted companies).

The Group has rolled out environmental certification across its Retail
assets (100% of the portfolio is certified BREEAM In-Use', and 100%
of new Office developments have received at least a NF HQE™ rating
of “Excellent” and a BREEAM® rating of “Very good”.

Altarea Cogedim is also committed to preserving biodiversity. In
2017, Cap 3000 has become the first BiodiverCity” certified shopping
centre in France.

Attracting talent and sharing value

The Group considers identifying and recruiting talent as key to
its short, medium and long-term success. It also sees to it that
its employees are offered professional careers with a wealth of
opportunities and to develop their skills throughout their career.

As a result, at the end of 2017, some 1,742 employees were
contributing to the Group's development, compared with 1,526 at
the end of 2016 and 1,045 two years ago.

Coming to work for Altarea Cogedim means choosing a Group with
strong values and innovative projects, where results obtained are
recognised and the value created is shared.

With the “Tous en Actions!" scheme, nearly 388,000 shares (nearly
€81 million”) have been attributed to all staff in the last three
years as part of a programme of free share grants through various
plans accompanied by commitments to increase working time and
individual and collective performance criteria.

(1) Altarea Cogedim is France's second biggest developer in terms of value (with €2,636 million in orders) and third biggest in terms of units.

(2)

(3)

(4)

(5)

(6)

(7)

ALTAREA COGEDIM

The "high-demand areas” correspond to areas A bis, A and B1. At the end of 2017, only 321 units (i.e., less than 1% of the Residential pipeline) are located
in area B2, and half of those are in French Genevois, which has strong appeal.

Ranking by The Human Consulting Group and Evertest for les Echos, published on 29 January 2018. The survey tests the customer services of the
200 biggest companies in France to assess the overall quality of their customer approach. Each Company received ten phone calls, a letter, three e-mails,
a message via the website and five messages via social media.

The “Elu service client de l'année” (Customer Service of the Year) award, which was created in 2007 by Viséo Customer Insight, uses mystery shoppers to
annually test the customer service quality of French companies in 42 different economic sectors. It is the benchmark ranking for customer relationships
in France. Property developers were included for the first time this year.

GRESB (Global Real Estate Sustainability Benchmark), a leading international ranking, annually assesses the CSR performance of real estate companies
around the world. In 2017 it assessed 823 companies and funds, of which 194 were listed companies.

BRE Environmental Assessment Method in-Use. Certification for environmental performance of building operation. Developed by the Building Research
Establishment (BRE), it is now applicable throughout the world through the BREEAM in-Use International pilot standard.

Using the share price as at 31 December 2017.
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2.2 Business

2.2.1 Retail

The Group's unique strength lies in the size of the pipeline of projects
developed, whether for the purpose of ownership by the property
Company (100% or in partnership) or development for third parties
(development, commercialisation, sale).

In a mature market disrupted by mixed consumption modes (mobility
and digitisation, practical/pleasure, physical/on-line purchases,
desire for experience and leisure, etc.) and urban uses (pedestrian
city centre, paid car parks, etc.), Altarea Cogedim has chosen to
focus on four high-potential niches with very “premium” offers and
positioning that are located in dynamic metropolises:

= large regional shopping centres, which have high levels of footfall
and potential for development (land reserves for an extension
programme) or redevelopment. As shopping destinations, these
assets are resilient and dominant in their catchment area and
destined to become living areas in their own right by integrating
more of a leisure dimension to provide an ever richer and more
diversified customer experience;

m large retail parks, whose price/product match makes them one
of the most successful asset classes. This model developed by
the Group has proven itself year after year with record footfall
and revenue. Many brands that have historically been present in
shopping centres are changing their formats to be present in retail
parks. Many leisure activities are being developed successfully in
these open-air centres;

m travelretail As a forerunnerin the establishment of international
retailers at railway stations and with firm awareness of the new
lifestyles and consumption practices outside of places normally

PIPELINE

The Group communicates on a portfolio of projects that are underway
or secured, which does not include identified projects for which
development teams are in the negotiation or advanced study phase.

2211

The Retail pipeline includes the programmes that are designed to
be owned (100% or in partnership) by the property Company, as

BUSINESS REVIEW 31 DECEMBER 2017
Business

reserved for that purpose, Altarea Cogedim has been imagining
retail solutions for over ten years for transit areas such as Gare
de l'Est or Gare du Nord in Paris. In 2017, the marketing of Gare
de Paris-Montparnasse began with prestigious names;

= convenience retail. With changes in lifestyles and consumption,
this format is once again popular with consumers. Since 2014, the
Group has created "Alta Proximité” to provide a qualitative offer
of shops and daily services for all of its development operations
in city centres. As a result, the Group is forming partnerships
with local retailers to industrialise the offering in the worlds of
health, food/gastronomy, childcare and leisure. The Group has
also developed special know-how to attract local merchants and
professionals such as doctors, bakers and restaurant owners.

The Group has seriously ramped up its “Sports & Leisure” offering,
a strong lever of attractiveness for city centres with iconic store-
names for each segment:

m cinemas: UGC at Bercy Village, Pathé Gaumont at Carré de Soie
and Avenue 83 (where the brand opened the first Imax cinema
in France);

m sport: UCPA at Carré de Soie, Feel Sport and Feel Jump in
Aubergenville;

= children: Cap Pirate in Aubergenville, Pirates Aventures at
Avenue 83;

m culture and leisure: Universcience and a branch of the Pompidou
Centre in the expanding centre of Ferney Voltaire, and Miniworld
at Carré de Soie.

well as property development programmes for external investors,
which mainly concern the local retail programmes included in large
mixed-use projects.

At 31 December 2017, the Retail pipeline represents a potential value
of €3.4 billion (100% owned).

Potential value

GLA (inm? % (Em) %
Large regional SCs 265,100 43% 1,905 56%
Large retail parks 148,300 24% 477 14%
Travel retail 49,400 8% 522 15%
Convenience retail 151,950 25% 507 15%
TOTAL 614,750 100% 3,411 100%

(a) Potential market value, duties included, of fully delivered projects (net rents capitalised at a market rate) and revenue, excl. tax, for local retail development programmes).

2

(1) Projects underway: properties under construction. Secured projects: projects either fully or partly authorised, where the land has been acquired or for
which contracts have been exchanged, but on which construction has not yet begun.

63
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Mainly located in Grand Paris (64%) and the other most dynamic French cities (27%).

GLA (in m?) %

Grand Paris 395,600 64%
of which Paris inner city 49,825 8%
Other French cities 164,450 27%
International 54,700 9%
TOTAL 614,750 100%

Given the Group's cautious criteria, the decision to start work is only
made once a sufficient level of pre-letting has been reached. In light
of the progress achieved in the year from both an administrative and

commercial point of view, most pipeline projects should be delivered
between 2019 and 2024.

(€ millions, net) At 100% % Group share
Committed 648 27% 354
o/w paid out 305 13% 162
o/w to be paid out 342 15% 192
Secured not committed 1,720 72% 1,667
TOTAL 2,368 2,021

Pipeline/Property investments
Bid won

Ferney Voltaire (Ferney-Genéve)

The Group was awarded the project for the future shopping and
leisure centre located in the heart of the Ferney-Geneva urban
development area (Pays de Gex-Ain), with a total surface area of
over 46,400 m?

This complex is part of the Greater Geneva development project
called the Circle of Innovation. Altarea Cogedim’s project stood
out because of its uniqgue commercial offer, perfect integration
into the territory, architectural design by Jean-Michel Wilmotte,
respect for the environment and unique cultural and leisure offer
with Universcience and creation of a new branch of the Pompidou
Centre, the institution’s third establishment outside Paris, and the
first in a shopping centre.

Progress of projects

Travel retail: The Paris-Montparnasse rail station

Following signature of the public space temporary occupancy
agreement for the Paris Montparnasse station at the end of 2016,
launch of the works site will be conducted in several phases. The
contracts are currently being signed.

This exceptional site has an actual footfall of 70 million travellers
per year and will grow with the opening of the high-speed Paris-
Bordeaux and Paris-Rennes train lines. It offers a retail space with
90 boutiques and 30 restaurants, the delivery of which is planned
as work proceeds, starting in 2018.

Marketing began with the Group's first Nespresso shop and the
signing of an agreement to open a dozen restaurant brands with SSP,
a specialist in train station restaurants and a Elior Group subsidiary.

National personal goods brands such as Levi's and Camaieu or
Accessorize will join the restaurant brands.

The beauty and health sector will be represented by Lush, Yves
Rocher and L'Occitane as well as a pharmacy.
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Cap 3000 (Saint-Laurent-du-Var, Nice)

The extension of this exceptional centre is being rolled out in three
stages, the first of which was completed this year with the opening
of nine retail banners in the new "Biot” central area.

The next two stages will be:

= the opening in spring 2018 of the western central area, which
includes the centre’s new iconic entrance and around twenty new
shops;

= and finally the delivery of the southern central area in 2019, with
the transformation of the centre being competed in its golden
anniversary year.

The offer of the new Cap 3000 (135,000 m? of which commercial
areas will represent 105,000 m?), which will have doubled in size to
accommodate 300 shops, will be based around three areas:

m a premium area (western hub) on the city side for high-end
international “fashion and trend” brands that are new or rare in
France and will set up their French concept store in the centre;

m new restaurant options in the central areas and seaside terraces
(southern hub), through the participation of master chefs and the
introduction of international restaurants with original concepts;

m digital services and innovation dedicated to improving the
customer experience (concierges, personal shoppers, geolocation,
etc.).

Leasing (leases signed)

In 2017, 79 leases were signed for the pipeline’s assets, for a total
of €23.1 million in rental income. These leases are mainly for the
extension of Cap 3000, recently delivered projects (including Le
Parks and Promenade de Flandre) and Gare de Paris-Montparnasse,
with 15 brands that have signed leases.

Pipeline/Development

Sale of Promenade de Flandre

The Group sold the Promenade de Flandre retail park in Roncg to
Auchan Group. The shopping centre was fully marketed by Altarea
Cogedim'’s sales teams, then sold before delivery.
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RETAIL PIPELINE at 31 December 2017 (investment and development)
Gross Net Potential

Group GLA rent invest. value
Projects by type (at 100%) share (in m2)@ (Em)  (Em)® Yield (Em)© Progress
Cap 3000 (Nice) Redev./ Expansion 33% 34,400 Under construction
Ferney-Voltaire (Geneva area) Creation 100% 46,400 Secured
Sant Cugat (Barcelona) Redev./Expansion 100% 10,000 Under construction
Ponte Parodi (Genoa) Creation 100% 36,700 Secured
Le Due Torri (Lombardy) Redev./ Expansion 100% 8,000 Under construction
Orgeval Creation 100% 77,400 Secured
Other (2 operations) 52,200
Shopping centre subtotal (8 projects) 265,100 104.5 1,531 6.8% 1,905
Lllliade (Chartres) Creation 100% 49,600 Secured
PACA region Creation 100% 43,500 Secured
Massy - X% Redev./Expansion 100% 35,900 Secured
Aubergenville 2 Redev./Expansion 100% 9,400 Secured
La Vigie (Strasbourg) Redev./Expansion 100% 9,900 Secured
Retail parks subtotal (5 projects) 148,300 25.7 377 6.8% 477
Gare de Paris-Montparnasse Creation 100% 18,200 Under construction
Gare de Paris-Austerlitz Creation 100% 26,200 Secured
Gare de Paris-Est Creation 51% 5,000 Secured
Travel retail subtotal (3 projects) 49,400 27.1 355 7.6% 522
La Place (Bobigny) Creation 100% 12,600 Secured
Ceeur de Ville (Issy-les-M.) Creation 100% 17,900 Secured
Convenience retail subtotal (2 projects) 30,500 6.7 105 6.4% 128
TOTAL INVESTMENT (18 PROJECTS) 493,300 164.0 2,368 6.9% 3,032
Group share 458417 1415 2,021 7.0% 2,529
Convenience retail development (35 projects) 121,450 27.6 355 7.8% 379
TOTAL AT 31 DECEMBER 2017 (53 PROJECTS) 614,750 191.6 2,723 7.0% 3,411

(a) Total m? GLA created, including property development. For renovation/extension projects, figures represent additional GLA created.
(b) Total budget including interest expenses and internal costs.
(c) Potential market value including transfer duties for projects for delivery (net rental income capitalised at market rates) at 100% and revenue excl. VAT for the convenience store property

development programme.

ALTAREA COGEDIM

REGISTRATION DOCUMENT 2017

65



66

2 BUSINESS REVIEW 31 DECEMBER 2017

Business

22.1.2 PORTFOLIO

Gross rent current

Figures at 100% No. GLA (in m) (EM)@ Value (EM)®
Controlled assets® 33 724,600 187.6 4,260
Equity assets® 7 114,500 28.3 426
TOTAL PORTFOLIO ASSETS 40 839,100 215.9 4,686
o/w Group share na 624,670 145.9 3,086
Management for third parties 7 150,700 30.3

TOTAL ASSETS UNDER MANAGEMENT 47 989,800 246.2

(a) Assets in which Altarea Cogedim holds shares and over which the Group exercises operational control. Fully consolidated in the consolidated financial statements.

(b) Assets in which Altarea Cogedim is not the majority Shareholder, but for which Altarea Cogedim exercises joint operational control or a significant influence. Consolidated using the equity

method in the consolidated financial statements.

(c) Assets held entirely by third parties who entrusted Altarea Cogedim with a management mandate for an initial period of three to five years, renewable.

(d) Rental value on leases signed as at T January 2018.
(e) Appraisal value including transfer duties.

Portfolio value

(€ millions) Value® Change
TOTAL AT 31 DECEMBER 2016 4,512
France 188
International 17
Like-for-like change 204 +4.5%
Centres opened 40
Sale -70
Total change 174
TOTALE AT 31 DECEMBER 2017 4,686 +3.8%
o/w Group share 3,086

(a) Assets controlled (fully consolidated) and assets consolidated under the equity method (figures at 100%).

The value of the portfolio” assets at 31 December 2017 was
€4,7 billion, an increase of 3.8% year on year. This increase is
attributable primarily to the opening of the Biot central area in
Capillions 3000, the quality of re-leasing and lease renewals
(particularly Bercy), and a compression of the capitalisation rate.

Property exit rate (“capitalisation rate”)

The exit rate (or “capitalisation rate”) is the rate used by appraisers
to capitalise rents in the terminal period of their DCF models. It
reflects the fundamental medium- to long-term quality of assets.

Average capitalisation rate at 100% ‘:Iﬂ 2016

Total portfolio 4.83% 5.04%

The 21-basis-point decline in the capitalisation rate is attributable
chiefly to strategic assets, which now account for approximately 85%
of the Group's portfolio (at 100%). As a result, large regional shopping
centres, major retail parks and railway station complexes are now
valued at a rate of less than 5%, in line with transactions in France
and Europe in general. Shopping centres (15% of the portfolio) are
valued at between 5% and 8% depending on their location, their
vacancy rate and their medium-term rental situation.

(1) Consolidation and equity-method recognition.
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Significant events of the year

Deliveries

Cap 3000 (Saint-Laurent-du-Var)

The opening of the “Biot” shopping centre in April 2017 marks the
first stage of the extension, with the arrival of Michael Kors, Palais
des Thés, Old River, Armani Exchange, Adidas, Benetton, Hema,
Bocage and Alice Delice to reinforce the retail line-up. The quality
of the centre’s renovation and overall design was distinguished by
the 2017 Prix Versailles for Europe.

Since its classification in an International Tourist Zone in February
2016, the site has also benefited from the possibility of extending
trading hours into the evening and on Sundays. The whole centre
has taken advantage of this opportunity.

In terms of customer experience, the new central square is home
to the "Digital Wave”, a wave-shaped screen more than 5 metres
tall, offering visitors total immersion into the projected image. This
concept was rewarded by the prize for Excellence in marketing
(Silver Customer Experience award) bestowed by ADETEM, the
largest network of marketing professionals in France.

Together, these innovations have boosted footfall in the centre, which
attracted more than 8 million visitors this year despite the extension
work.

Arbitrage

Sale of LAubette (Strasbourg)

In July 2017, Altarea Cogedim sold the LAubette shopping centre. The
transaction was part of the Group's arbitrage policy, which aims to
focus its portfolio on regional assets located in major French cities.

Business activities of the centres

LAvenue 83 (Toulon)

Eighteen months after its opening, LAvenue 83 has confirmed its
success. It has already established a loyal clientele, with annual
footfall of 6.9 million visitors and a stellar performance by the Pathé
cinema complex, ranked 10" among France's 200 most popular
cinemas.

The development of the region is continuing with the creation of
residential properties, offices and a hotel by the urban district of
Toulon. The centre’s line-up of retailers will be further enhanced by
the opening of eight new shops under development on the ground
floors of residential buildings.

In the second half, the site received BREEAM In-Use Excellent
certification on the Asset side, Excellent on the Production side and
Very Good on the Building Management side.

BUSINESS REVIEW 31 DECEMBER 2017
Business

Bercy Village (Paris)

The Group's iconic site by virtue of its unique architecture, Bercy
Village is completing a transformation dating back to 2016. With all
units leased, Sunday trading authorised and performance indicators
on the rise, the retail line-up is changing. The centre is now home to
premium foodservice brands including Maison Pradier, a Parisian
pastry chef who won the prize for the best chocolate éclair in Paris
in 2015, not to mention Jour, a French customised salad concept.
Lastly, Le Paradis du Fruit will open an outlet in the first half of 2018.

Carré de Soie (Vaulx-en-Velin)

The centre completed its repositioning this year with the opening in
the second half of a mid-sized 4,600 m2 Carrefour supermarket, an
Old Wild West theme restaurant, a JD Sports shop and a low-cost
Babou banner. These arrivals come on top of those of Nike Factory,
MiniWorld, LAppart Fitness and Jennyfer. In the first half of 2018,
the site will also welcome Chausséa.

The centre’s footfall has risen by 6% since 1 January, 2017.

The reinforcement of the immediate catchment area continues, with
the creation of housing and offices, a large part of which is being
carried out by Altarea Cogedim.

Okabé (Kremlin Bicétre)

Okabé has completed its transformation, with the arrival of the
children’s brand “Orchestra”, which has opened its new global
concept store, and the Dutch non-food chain Action. Footfall at the
centre increased by 6.5% in 2017.

Le Due Torri (Stezzano - Italy)

At the beginning of the year, Due Torri confirmed its environmental
performance by becoming the first Italian shopping centre
awarded an Excellent BREEAM In-Use International rating in Asset
Performance and Building Management. Redevelopment work ended
with the opening of Sportland, as well as Piazza Italia and Calliope,
two ready-to-wear fashion banners.

Gare de Paris-Est

The Group has extended its partnership with the SNCF by signing, in
early 2017, a rider to the temporary occupancy authorisation at the
Gare de Paris-Est, allowing commercial space in the Saint-Martin
hall to be expanded with the arrival of ready-to-wear fashion stores
Etam and Camaieu in the second half of 2017. Further new stores,
including popular foodservice concepts such as Factory & Co, already
present at Bercy Village, and Monop', will open in 2018.

ALTAREA COGEDIM  REGISTRATION DOCUMENT 2017
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Operational performance

Economic environment

After the wait-and-see climate that prevailed early in the year, the
final months of 2017 saw a slight rebound in activity driven by
more encouraging economic indicators: GDP grew by 1.9% in 2017,
compared with 1.1% in 2016, a growth rate that "has not been seen
since 2011" according to INSEE.

Revenue!” and footfall?

Sales (incl. tax) Footfall
France 2.0% 0.7%
International 0.4% 2.1)%
TOTAL 1.7% 0.3%
Benchmark France (CNCC) (1.2)% (1.8)%

The increase in the revenue from tenants in France was driven in
large part by the retail parks.

Net consolidated rental income

Net rental income (IFRS) was €174.7 million in 2017, an increase of
3.7% overall and 3.9% like-for-like. The increase in rental income
reflects work conducted to improve the collection of rents and a

Occupancy cost ratio®, bad debt ratio® and financial

vacancy rates®
2016

Occupancy cost ratio 10.8% 10.3%
Bad debt ratio 1.2% 2.3%
Financial vacancy 2.4% 2.7%

The 0.5% increase in the occupancy cost ratio in 2017 was
attributable to the one-off impact this year of renovations on the
occupancy cost ratio at Cap 3000, one of the Group's main assets.

The significant reduction in the bad debt ratio in 2017 reflects
the improvement in the Group's collection strategy and the good
performance of retail banners.

The quality of leasing activity continues to pay off, both on the
existing portfolio and with new assets, resulting in a further fall in
the vacancy rate over the year.

Leasing (leases signed)

Number of New
At 100% leases rent Change
France 209 €18.4m €1.1m
International 80 €7.3m €0.4m
TOTAL 289 €25.7M €1.4M

noteworthy performance in variable rents and speciality leasing.
€ millions Change

Net rental income at 31 December 2016 168.3

Acquisitions and openings 1.6

Sale (1.7)

Like-for-like change 6.4 +3.9%

NET RENTAL INCOME AT 31 DECEMBER 2017 174.7 +3.7%

Lease expiry schedule

Combining the 79 initial marketing signatures on assets under
development (see above) and the 289 signed leases, the teams
worked on a total volume of 368 leases (compared with 310 in 2016),
representing aggregate rental income of €48.8 million.

Lease expiry at 100% € millions, at 100% % of total  3- year termination option % of total
Past 16.7 7.7% 16.7 7.7%
2018 14.2 6.6% 364 16.9%
2019 9.6 4.4% 41.6 19.3%
2020 16.9 7.8% 43.1 20.0%
2021 16.0 7.6% 33.0 15.3%
2022 19.4 9.0% 12.0 5.6%
2023 20.8 9.6% 10.9 5.0%
2024 28.3 13.1% 4.0 1.9%
2025 28.1 13.0% bb 2.0%
2026 22.6 10.5% 4.3 2.0%
2027 16.1 7.5% 46 2.1%
2028 2.1 1.0% 0.2 0.1%
> 2028 5.1 2.4% 4.7 2.2%
TOTAL 215.9 100% 215.9 100%

Excluding assets managed for third parties, Altarea Cogedim manages a total of approximately 1,720 leases in France and internationally.

Detail of assets managed at 31 December 2017

(1)
(2)
(3)

Change in merchant sales on a same-site basis in 2017. Excluding property being redeveloped.
Like-for-like change in revenue from shopping centre tenants, excluding assets under refurbishment or in arbitrage
Ratio of billed rents and expenses to tenants (including reductions) to sales revenue. Calculated including tax and at 100%. France and International. In

2016, the Group reported an occupancy cost ratio on the France scope and excluding restructuring-only assets of 9.9%. On the same scope of analysis,

it would stand at 10.8% at the end of 2017.

(4)
charged to tenants, at 100 %. France and International.

(5)
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Net amount of allocations to and reversals of provisions for bad debt plus any write-offs during the period as a percentage of total rent and expenses

Estimated rental value (ERV) of vacant units as a percentage of total estimated rental value. France and International. Excluding property being redeveloped.
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GLA Gross rent Group Group share
Asset and type (in m? (EM)@ Value (€M) share (EM)
Cap 3000 (Nice) SC 71,200 33%
Espace Gramont (Toulouse) SC 56,700 51%
Avenue 83 (Toulon-La Valette) SC 53,500 51%
Qwartz (Villeneuve-la-Garenne) SC 43,300 100%
Bercy Village (Paris) SC 23,500 51%
Massy - X% SC 18,400 100%
La Vigie (Strasbourg) SC 18,200 100%
Family Village (Le Mans-Ruaudin) RP 30,500 100%
Family Village (Limoges) RP 29,000 75%
Family Village (Nimes) RP 28,800 100%
Family Village (Aubergenville) RP 27,800 100%
Les Portes de Brest Guipavas RP 28,600 100%
Espace Chanteraines (Gennevilliers) RP 23,700 51%
Les Portes d'Ambresis (Villeparisis) RP 20,300 100%
XIV Avenue (Herblay) RP 14,300 100%
Marques Avenue A13 (Aubergenville) RP 12,900 100%
Pierrelaye RP 10,000 100%
Gare de 'Est (Paris) TR 6,800 51%
Grand Place & Les Tanneurs (Lille) CG 25,500 100%
Thiais Village CG 22,800 100%
Porte Jeune (Mulhouse) CG 15,600 65%
Okabé (Le Kremlin-Bicétre) CG 15,000 65%
C.C.de Flins (Flins) CG 9,800 100%
Grand' Var (Toulon) CG 6,400 100%
Jas de Bouffan (Aix-en-Provence) CG 4,500 100%
Espace Saint Christophe (Tourcoing) CG 4,300 100%
C.C.d'Ollioules (Toulon) CG 3,300 100%
Various shopping centres (3 assets) CG 14,800 100%
Sub-total France 639,500 163.1 3,822 2,440
Sant Cugat (Barcelone) SC 33,000 100%
Le Due Torri (Bergame-Stezzano) SC 30,900 100%
Corte Lombarda (Bellinzago) CG 21,200 100%
Sub-total International 85,100 24.5 438 438
Controlled assets® (33 assets) 724,600 187.6 4,260 2,878
Carré de Soie (Lyon) SC 51,000 50%
Le Parks (Paris) SC 33,300 50%
Les Boutiques Gare du Nord (Paris) TR 4,600 40%
Espace Grand-Rue (Roubaix) CG 12,000 32%
Jas de Bouffan (Aix-en-Provence) CG 5,300 50%
Hétel de Ville (Chalons) CG 5,300 40%
Various shopping centres (2) CG 3,000 49%
Equity assets® (7 assets) 114,500 28.3 426 208
TOTAL PORTFOLIO ASSETS (40 ASSETS) 839,100 215.9 4,686 3,086
Assets managed for third parties® (7 assets) 150,700 30.3
TOTAL MANAGED ASSETS (47 ASSETS) 989,800 246.2

(a) Assets in which Altarea Cogedim holds shares and over which the Group exercises operational control. Fully consolidated in the consolidated financial statements.

(b) Assets in which Altarea is not the majority Shareholder, but on which it exercises joint operational control or significant influence. Consolidated using the equity method in the consolidated
financial statements.

(c) Assets held entirely by third parties who entrusted Altarea Cogedim with a management mandate for an initial period of three to five years, renewable.

(d) Rental value on signed leases at 1 January 2018.

(SC) Shopping centre - (RP) Retail park — (TR) Travel retail - (CS) Convenience store - (CG) Commercial gallery (mall)
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2.2.2 Residential

A winning strategy

Ranked in the top 3 of French developers"”, with 8.6%? of the market
in 2017 (11,189 units reserved), the Group recorded its highest
growth in France for four years. New orders were multiplied by 3%,
representing the gain of 4.2 points of market share (of which 2.8
points resulting solely from organic growth).

This performance was the result of a targeted, multi-brand and
multi-product geographic development strategy, based above all
on attention to satisfying customer wants and needs.

Customers are at the core of the process

The Group stands out in the market by virtue of its capacity to tune
into the wants and needs of its customers. To develop appropriate
and suitable products, the Group has focused its efforts on three
main areas.

Comprehensive customer support
The Group adopts an approach to customer support, backed up by:

m customisation of the offer: four collections featuring turnkey
packs (“ready to live", “ready to rent”, “connected”, “security”); a
catalogue of technical and decorative options. Customers can
now make their choices in a Cogedim Store: the stores, open
in Paris, Toulouse and Bordeaux, include display apartments, a
room devoted to the choice of materials, and immersive digital
experiences;

= the launch in 2017 of "mon-cogedim.com” This digital platform
allows buyers to receive personalised support throughout their
residential experience; the customer relationship Manager
nurtures long-term dialogue with the buyer, who benefits from a
single point of contact and dedicated follow-up, providing a service
tailored to wants and needs;

m assistance in financing and rental management assistance for
indivual investors.

These actions undertaken by the Group for the satisfaction of its
customers have been rewarded: for instance, Cogedim became the
first property developer to win “Customer Service of the Year” award
for the level of service and quality of its customer relations in 2018.
The Group also made its entry into the Top 10 French companies in
the nationwide Les Echos/HCG ranking of customer reception (8th
place), ranking 1st among French property developers.

A signature, a pledge of quality

Almost all the Group's operations are certified NF Habitat, a true
benchmark of quality and performance, guaranteeing enhanced
comfort and energy savings.

Expert teams of architects and interior designers analyse, model and
anticipate tomorrow's uses. The plans offer adjustable build-outs,
tailored to family structures and lifestyles.

The Group innovates by offering “new ways of living”. In the 13th
arrondissement of Paris for instance, the Nudge programme will
encourage residents to adopt more virtuous behaviour in terms of
eco-responsibility, socialisation with neighbours and creativity in
everyday life.

Programmes rooted in their city

The Group strives to develop projects that fit seamlessly into their
environment and match the end-needs of customers as closely as
possible: close to shops, public transport and schools.

A multi-brand and multi-product strategy

The Group operates across France through three complementary
brands: Cogedim, Pitch Promotion et Histoire & Patrimoine.

The Group provides a well-judged response in all market segments
for all customer types:

m High-end“: products defined by demanding requirements in terms
of location, architecture and quality. In 2017, they accounted for
15% of the Group's orders by number of units, including three
programmes currently on the market in Paris, where the Group
is the leading developer®;

m Entry level/mid-range®®: these programmes, which accounted
for 78% of the Group’s new orders, are specifically designed to:

* meet the need for affordable housing suited to the creditworthiness
of our customers,

o fulfill individual investors’ desires to take advantage of the new
Pinel scheme,

* take advantage of local authorities’ eagerness to develop
affordable housing operations, and

* meet the challenges faced by social housing providers, with
which the Group is developing genuine partnerships to help them
increase their rental stock and upgrade some ageing assets;

m serviced residences: the Group develops an extended line (student
residences, business tourism residences, exclusive residences,
etc.). Under the Cogedim Club® brand, it also designs serviced
residences for active seniors, combining locations in the heart
of the city with a broad range of bespoke services. In 2017,
three Cogedim Club® residences were opened in Bordeaux (33),
Suresnes (92) and Massy (91), bringing the number of residences
in operation to 10;

= sales in divided ownership: under the Cogedim Investissement
brand, the Group develops programmes under a French
government policy known as social rental usufruct. This additional
offering, while meeting the need for low-cost housing in high-
demand areas and thereby helping out local communities,
provides an alternative investment product for private investors;

= rehabilitation of existing buildings: under the Histoire & Patrimoine
brand, the Group has a range of products for Historical Monuments,
Malraux Law properties and Real Estate Tax Losses.

(1) Altarea Cogedim is France's second biggest developer in terms of value (with €2,636 million in orders) and third biggest in terms of units.
(2) 129,817 units reserved in France in 2017 (+2.1% vs 2016) — Source: Ministry of Territorial Cohesion.
(3) In 2013, 85,151 units were reserved in France and 3,732 for the Group. Source: Ministry of Territorial Cohesion.

(4) Programmes at over €5,000 per m?in the Paris Region and over €3,600 per m?in other regions.

(5) By value of new orders.

(6) Programmes under €5,000 per m?in the Paris Region and under €3,600 per m?in other regions, as well as exclusive programmes.
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Well-judged regional targeting

Operating in the largest and most dynamic regional gateway
cities,the Group targets high-demand areas where the need for
housing is the greatest.

The extension in 2018 of the Pinel tax scheme for a further four years
and its strengthening in high-demand areas are welcome news for
the Group in its regional strategy, as more than 99% of its pipeline
(offering and future offering) is located in eligible areas'".

The market and outlook in 2017

The housing market remained buoyant in 2017: with growth of
2.1%%, 2017 reservations beat the 2016 level, which marked a return
to pre-crisis levels.

The residential market as a whole, including institutional investors,
private investors and homeowners, enjoyed continued low interest
rates and effective incentives in the Pinel programme and increased
Zero Rate Loans (ZRLs).

This improvement in the market is also reflected in building permits
(+8.2% in 2017) and housing project commissioning (+15.7%)%.

The refocusing of the Pinel tax scheme since 1 January 2018 is
unlikely to seriously undermine market conditions, which remain
favourable given the extent of needs.

Confident in the market trends, the Group aims to continue its trans-
regional and multi-product developments in high-demand areas.

Reservations up® 15% by value and 12% by
volume

11,189 units sold in 2017

The Group exceeded its target for new housing reservations in 2017.
With 11,189 units sold (+12%), reservations reached €2.6 billion

BUSINESS REVIEW 31 DECEMBER 2017
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Reservations were driven by:

n retail sales, which were up 12% by volume compared with 2016,
benefiting fully from households' increased solvency (low interest
rates, ZRLs, Pinel tax scheme, etc.);

m block sales, which were up 11% by volume: the Group is a preferred
partner for investors in both social housing (which accounts for
25% of total new orders) and intermediate or market-rent housing.
The increase in block sales by 25% in value resulted in particular
from a large number of sales in the immediate Paris Region.

Reservations by product range

Number of units % 2016 % Change
Entry-level / mid-range 8,703  78% 6,561 66%

High-end 1,680  15% 2,275 23%

Serviced Residences 537 5% 1,006 10%
Renovation/Rehabilitation 269 2% 169 2%

TOTAL 11,189 10,011 +12%
Notarised sales: +49%

€ millions incl. tax % 2016 % Change
Entry-level / mid-range 1,613 61% 1,080 61%

High-end 855  32% 542 30%

Serviced Residences 104 4% 101 6%
Renovation/Rehabilitation 90 3% 60 3%

TOTAL 2,663 1,783 +49%

The change in notarised sales reflects growth in the Group's
business activity since 2015.

Revenue by % of completion: +33%"

(inclusive of tax), an increase of 15% year on year. (€ million) excl. tax % 2016 %_Change
Entry-level / mid-range 900 63% 659 62%
2016 Change  High-end 41 31% 356 33%
Retail sales 1,780 1,598 +11% Serviced Residences 81 6% 52 5%
Block sales 857 688 +25% TOTAL 1,422 1,067 +33%
TOTAL (IN € MILLIONS) 2,636 2,286 +15%
o/w equity-method (Group share) €277 241 +15%
Retail sales 6,692 units 5,964 units +12%
Block sales 4,497 units 4,047 units +11%
TOTAL (IN UNITS) 11,189 UNITS 10,011 UNITS +12%

(1) The "high-demand areas” correspond to areas A bis, A and B1. Only 321 units (i.e. less than 1% of the Residential pipeline) are located in area B2, and a

large part of them are in French Genevois, which has strong appeal.
(2) Source: Ministry of Territorial Cohesion.

(3) Source: Ministry of Ecological and Solidarity Transition — Housing construction at the end of December 2017.

(4) Reservations net of withdrawals, in euros including tax when expressed in value. New orders at 100%, with the exception of projects under joint control
(Group share of placements). Histoire & Patrimoine accounted for in proportion to the Group share (55%).

(5) Revenues recognised according to the percentage - of - completion method in accordance with IAS 18. The percentage of completion is calculated according

to the stage of construction, not including land.
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Outlook

All the operational indicators reflecting the Group's outlook were
up significantly.

Supply™: +4%

Supply 2017 2016 Change
€ millions (incl. tax) 4,016 3,853 +4%
Number of units 17,889 15,724 +14%
Commercial launches: +9%

Launches 2017 2016 Change
Number of units 12,841 11,147 +15%
Number of transactions 177 140 +26%
REVENUE INCL. TAX (€M) 2,901 2,650 +9%

Residential backlog®?: +24%

(€ millions) excl. tax
Notarised revenues not recognised on a %

n:lﬂ 2016 Change

of completion basis 1,956 1,307
Revenues reserved but not notarised 1,317 1,333
BACKLOG 3,273 2,640 +24%
o/w equity-method (Group share) 281 232 +21%
Number of months 28 24

The €3.3 billion backlog also includes projects on which the
Group exercises joint control (projects consolidated by the equity
method). The corresponding revenue is therefore not included in
the consolidated revenue of the Group's Residential business line.

Projects under construction: +43 projects

Atthe end of 2017, 210 projects were under construction, compared
to 167 at the end of 2016.

Properties for sale®® and future offering: 42 months of pipeline®

(€ millions) incl. tax of potential revenue No. of month 2016 Ch.
Property for sale 1,581 7 1,337
Future offering 7,624 35 6,809
PIPELINE 9,205 42 8,146 +13%
In no. of units 38,985 34,542 +13%
Inm? 2,183,100 1,934,400 +13%

Risk management

Breakdown of the Group's properties for sale at end-2017 (€1.6 billion incl. tax, or seven months of business), by percentage of completion:

from lowest to highest risk

Project under

(€ millions) Project not yet started construction In stock® Total
Already spent® 184
Cost price 554 14
PROPERTIES FOR SALE“® 839 700 18 1,557
In % 54% 45% 1%
Histoire & Patrimoine products 17
Measurement products 7
PROPERTIES FOR SALE® 1,581
in 2018 115
o/w to be delivered in 2019 387
> 2020 197

(a) Total value for sale on delivered programmes.

(b) Total amount already spent on operations in question, excl. tax.

(c) Cost price of properties for sale (excl. tax).

(d) Excl. Histoire & Patrimoine and Pitch Promotion renovation programmes.
(e) As revenue incl. tax.

(1)
(2)

block reservations to be notarised.
(3)
(4)

Units available for sale (incl. taxes value, or number count).

taxes of potential revenue when expressed in euros).
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Sale agreements for land signed and valued as potential residential orders (incl. taxes).
Residential backlog consists of revenues (excluding tax) from notarised sales to be recognised on a percentage-of-completion basis and individual and

Future offering consisting of secured projects (through an option on the land, mostly in unilateral form) whose launch has not yet occurred (value including



Management of real estate commitments

54% of properties for sale (or €839 million) concerns programmes
for which construction has not yet started (40% under preparation
and 14% where the construction has not yet been launched) and for
which the amounts committed essentially correspond to evaluation,
advertising and land-sale fees (or guarantees) paid upon the
signature of preliminary land acquisition agreements, and cost of
property (if applicable).

45% of the offering (or €700 million) is currently under construction,
including a limited share (16% or €115 million) representing units
to be delivered by the end of 2018.

The stock amount of finished products is insignificant (1% of the
total offer).

2.2.3  Office

An investor developer model

The Group has developed a unique model that enables it to operate
on the office property market in a highly significant manner with
limited risk:

m as a promoter'” in the form of off-plan sales, off-plan leases
and property development contracts, with a particularly strong
position on the turnkey users market, or as a service provider
under delegated project management contracts;

m as an investor directly or through AltaFund? as part of an
investment strategy in assets with high potential (prime location)
in view of their medium-term sale once redevelopped®.

The Group is systematically the developer of projects in which it acts
as co-investor and Manager®.

Altarea Cogedim can operate throughout the value chain, with a
diversified revenue model: PDC margins, rent, capital gains, fees, etc.

The market in 2017

After a record year in 2016®, the amount of investments in office
property reached €18.8 billion thanks notably to a very strong
fourth quarter. The French market is very attractive for investors;
transactions are focused primarily on the Paris region and the Lyon
area, on premium assets of significant size®.

This strength is also reflected in the rental market, with demand
rising by 8% year on year in the Paris region to 2.6 million m? The
Paris region vacancy rate accordingly edged down to 6.2%, and
the scarcity of quality supply in the most sought-after business
districts (CBD", La Défense, Western Crescent) is beginning to have
an upward impact on headline rents.

BUSINESS REVIEW 31 DECEMBER 2017 2
Business

This breakdown of developments by stage of completion reflects
the criteria implemented by the Group:

m the choice to prioritise unilateral preliminary sale agreements
signings rather than bilateral sale and purchase agreements;

m requiring the consent of the Commitments Committee at all
stages of the transaction: signature of the purchase agreement,
marketing, land acquisition and launch of construction;

m strong pre-commercialisation required when acquiring land;

= abandonment or renegotiation of projects having generated
inadequate take-up rates.

€1.1 billion in new orders in 2017 (+80%)
New orders is an indicator of commercial activity, combining
numbers for two types of events:

m signing of property development or off-plan sales contracts in the
development business®;

m sale of assets in the investment business.

Recognition in

Business Amount of placement accounts
Property Amount (incl. tax) of the property  Revenue (excl. tax)
Development  development or off-plan sale contract by % of completion
Sale price, net of property development Capital gain

or off-plan sales contracts already recognised in

Investment signed (if applicable) profit?

(a) As the Group generally holds a minority stake in investment projects, the associated
capital gain is recognised in equity-accounted income.

In 2017, the Group recorded significant commercial success, with a
record level of new orders of €1.1 billion including tax (298,800 m?).

KAVAPZPIRVA 31/12/2016  Change

(€ millions) incl. tax
Signing of property development

or off-plan sales contracts 1,073 353
o/w equity-method (Group
share) 75 29
Asset sales - 245
TOTAL 1,073 598 +80%

The main new orders related to the signature of the property
development contracts for four projects: Bridge in Issy-les-
Moulineaux, Landscape and Tour Eria in La Défense, and Richelieu
in Paris. The impact of these orders on revenue will be seen in the
coming years.

(1) This development activity does not present any commercial risk: Altarea Cogedim carries only a measured amount of technical risk.

(2) AltaFund is a discretionary investment fund, created in 2011, with €650 million in equity of which Altarea Cogedim is one of the contributors alongside

leading institutional investors.
(3) Resold rented or not.
(4)  Through marketing, sale, asset and fund management contracts.

(5) €19.1 billion invested in 2016. Source: Cushman & Wakefield/Immostat.

(6) Transactions covering an area of more than 5,000 m2. represent 43% of the surface market, an increase of é points year on year.

(7) Central Business District.

(8) New orders including tax at 100%, with the exception of projects under joint control (equity-accounted) for which placements are in Group share.
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Pipeline: 51 projects underway

At 31 December 2017, the project portfolio comprised
51 developments, of which 8 are part of the Group’s medium-term
investment strategy and 4 represent delegated project management
contracts.

The potential value at 100% of these projects under construction or
secured is €4.5 billion.

Surface areas  Potential value at

At 31 December 2017 No.  at 100% (m? 100% (Em excl. tax)
Investments® 8 257,900 3,088
Property developer (property

development or off-plan sales

contracts)® 39 499,500 1,190
Delegated project

management® 4 78,500 213
TOTAL 51 835,900 4,691

(a) Potential value: market value excluding project rights at the date of sale, held directly or
via AltaFund.

(b) Projects intended for “100% external” customers only. Potential value: revenue (excl. tax)
from signed or estimated property development or off-plan sale contracts, at 100%.

(c) Potential value: capitalised fees for delegated projects.

2231 Investment

Eight investment projects at the end of 2017

At 31 December 2017, the Group was involved in eight medium-
term investment projects, which it shares with leading institutional
investors.

These projects covered the development or restructuring of office
buildings in exceptional locations (Paris and inner suburbs), offering
high potential once delivered.

The cost price of these projects was €2.1 billion at 100% (€637 million
in Group share), representing a potential value of more than €3 billion
(estimated selling price).

The deliveries of these transactions will be staggered between
2018 and 2023.

Commitments

For new developments, commitments are limited to the amount of
studies for projects being arranged. For projects under construction,
financial commitments are covered by calls for funds (except “blank”
transactions).

On investment transactions, the Group's commitments correspond
to the obligations of equity contributions in operations. For AltaFund
projects, the equity that the Group was committed to contribute had
already been handed over at 31 December 2017.

At the balance sheet date, the Group had accordingly committed a

total of €291 million in Group share.
Property TOTAL
Development BELTRI{])

(In €m), Group share Investment

Already invested 182 13 195
To be invested 96 - 96
TOTAL COMMITMENTS 278 13 291
Change 31/12/2016 (17)%

The residual commitments of the investment activity mainly concern
a prime transaction located in the inner suburbs of Paris.

Leasing activity

In 2017, the Group signed two significant lettings for the future global
headquarters of Orange and Parfums Christian Dior, respectively in
the Bridge building in Issy-les-Moulineaux and Kosmo in Neuilly-
sur-Seine.

Furthermore, in July the Group also announced plans to locate its
future head office in the Richelieu building (Paris 2). This building,
in which it is also an investor with a 58% share, will showcase its
vision of the "Office of the Future”.

It will host a new co-working concept and a business centre
managed by Altarea Cogedim. Drawing on the Group's expertise
in heavy redevelopment, the project will be delivered in the second
quarter of 2019.

These three projects together account for over €60 million in
headline rents. The value creation from these three transactions will
fuel the Group's profits over the coming years'.

(1) The average share for the Group in these three transactions represents 32% (of cost price).
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Group investment projects at 31 December 2017
Estimated

Group Surfacearea rentalincome  Cost price Potential
Project share (m?) (Em)@ (Em)®  value (Em) Progress®
Kosmo - Neuilly-sur-Seine 17% 26,200 Under construction/leased
Richelieu (Paris) 58% 31,800 Under construction/leased
Bridge (Issy-les-Moulineaux) 25% 56,800 Under construction/leased
Landscape (La Défense) 15% 67,400 Under construction
Tour Eria, La Défense 30% 25,000 Under construction
Issy Ceeur de ville - Hugo (Issy-les-Moulineaux) 26% 26,100 Secured
Issy CDV - Leclerc & Vernet (Issy-les-Moulineaux) 50% 15,100 Secured
La Place (Bobigny) 100% 9,500 Secured
TOTAL AT 100% 30%" 257,900 128.0 2,146 3,088
o/w Group share 38.2 637 923

(a) Gross rent before supporting measures.

(b) Including acquisition of land.

(c) Potential market value excluding project rights at the date of sale, held directly or via AltaFund.

(d) Secured projects: projects either fully or partly authorised, where the land has been acquired or for which contracts have been exchanged, but on which construction has not yet begun.
(e) Weighted average of Group share.

2.232 Property Development
Property Development portfolio The year's highlights
In office development, the Group operates under off-plan and Supply

property development contracts, in two types of projects:

Altarea Cogedim took on 19 new projects representing a total of

222,000 m? The Group was notably selected for a 25,050 m? project
in Rueil-Malmaison and for the future Orange regional headquarters
in Balma near Toulouse (19,100 m?).

m projects in which the Group also acts as a medium-term investor
(directly or via AltaFund), already presented above;

m "100% external” customer projects (investors, users).

Deliveries
21 projects representing a total of 236,850 m? were delivered,

No. Surface area (m? Revenue (€m)®?

Group investments 8 257,900 920

100% external projects 39 499 500 1190 including the Fhive building in Paris (4 th arrondissement, 22,700 m?),
' : a 15,100 m? building in Lyon (Gerland district), and the "Austerlitz”

PORTFOLIO 31”2/,2017 A7 757,400 2110 building in the 13th arrondissement of Paris (14,800 m?).

o/w under construction 19 297,300 1,055

o/w secured projects 28 460,100 1,056

Projects started

This year, work was started on 15 projects (representing a total of
264,000 m?), including the Richelieu building in Paris, Bridge in Issy-
les-Moulineaux, and Landscape and the Eria Tower in La Défense.

(a) Revenue (excl. tax) from signed or estimated property development or off-plan sale
contracts, at 100%.

Altarea Cogedim is also acting as a delegated project Manager on
four developments, some of which are among the most iconic in
progress in the French capital. Backlog" (off-plan, property development contracts

and delegated project management)

(€ millions) 31/12/2016 _Change
Off-plan, property development
contracts 906 626
o/w equity-method (Group
share) 8 22
Fees (delegated project
management) 3 4
TOTAL 908 630 +44%

(1) Backlog is composed of notarized sales, excl. tax, not yet recorded per the percent of completion method, new orders excl. tax, not yet notarized (signed
property development contracts), and fees to be received from third parties on signed contracts.
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Development portfolio at 31 December 2017

Type  Surface area (m? Revenue (€m)®? Progress®
Group investment projects (8 developments) 257,900 920
Belvédere (Bordeaux) Off-plan 53,500 Secured
Bassins a Flot (Bordeaux) Off-plan 37,100 Secured
Orange (Lyon) PDA 25,850 Under construction
Le Lumiére (Reuil Malmaison) Off-plan 25,050 Secured
Campus Orange (Balma, Toulouse) Off-plan 19,100 Secured
Other (34 operations) PDA/Off-plan sales 338,900
Other “100% external” projects (39 developments) 499,500 1,190
TOTAL OFF-PLAN, PROPERTY DEVELOPMENT CONTRACTS PORTFOLIO (47 PROJECTS) 757,400 2,110
42 Vaugirard (Paris) 29,000 Under construction
52 Champs-Elysées (Paris) 24,000 Under construction
16 Matignon, Paris 13,000 Under construction
Tour Paris-Lyon (Paris) 12,500 Under construction
Delegated project management portfolio (4 developments) 78,500 213
TOTAL DEVELOPMENT PORTFOLIO (51 PROJECTS) 835,900 2,324

(a) Property development or off-plan sales contracts: revenue (excl. tax) from signed or estimated contracts, at 100%. Delegated project management: fees capitalised.

(b) Secured projects: projects either fully or partly authorised, where the land has been acquired or for which contracts have been exchanged, but on which construction has not yet begun.
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23 Consolidated results

2.3.1 Results

23.1.1  Strong growth in revenue and FFO (+22.6% and +33.5%)

Altarea Cogedim revenue was €1.9 billion (+22.6%), and recurring net Per share, FFO rose by 20.7% to €16.42 including the effect of

result (FFO) Group share rose significantly to €256.3 million (+33%).  the increase in the average number of shares (+1,488,547 shares

This strong growth is mainly driven by very good Residential results: ~ compared with 2016). This creation of new shares is the result of

the significant investment levels achieved this year with Office have equity-bolstering operations carried out over the last two years

not yet had an impact on the 2017 financial year accounts. (impact in full year of capital increases of 2016 and of the payment
of the scrip dividend in 2017).

Changes in
funds from value, estimated
Other operations expenses and

(In ME€) Retail Residential Office Corporate (FFO) transaction costs TOTAL
Revenue 208.1 1,424.4 306.6 0.4 1,939.5 - 1,939.5
Change vs 31/12/2016 +1.2% +33.4% +1.4% na +23.0% +22.6%*
Net rental income 174.7 - - - 174.7 - 174.7
Net property income 0.4 129.9 40.8 - 171.2 (5.5) 165.7
External services 17.8 2.0 15.0 0.4 35.2 - 35.2
Net revenue 192.9 131.9 55.9 0.4 381.0 (5.5) 375.5
Change vs 31/12/2016 +1.4% +52.5% +36.3% na +19.7%

Own work capitalised and production held in inventory 6.4 138.0 22.0 - 166.4 - 166.4
Operating expenses (54.3) (174.2) (38.9) 0.7 (266.8) - (266.8)
Net overhead expenses (48.0) (36.2) (16.9) 0.7 (100.4) - (100.4)
Share of equity-method affiliates 49.4 215 4.4 - 75.3 13 76.6
Changes in value, calculated expenses

and Retail transaction costs - 2025 2025
Calculated expenses and Residential transaction costs - (12.3) (12.3)
Calculated expenses and Office transaction costs - (2.2) (2.2)
Other - (8.5) (8.5)
Operating income 194.3 117.2 43.4 1.1 355.9 175.2 531.1
Change vs 31/12/2016 +15.8% +68.6% +8.0% na +29.7% +27.8%
Net borrowing costs (29.1) (6.0) (3.3) - (38.4) (5.9) (44.3)
Other financial results 4.0 - - - 4.0 4.7 8.8
Gains/losses in the value of financial instruments - - - - - 2.9 2.9
Other - 0.2 - - 0.2 (0.2) 0.0
Corporate Income Tax (5.5) (5.2) (4.7) - (15.4) (7.0 (22.5)
Net income 163.8 106.2 35.3 1.1 306.4 169.7 476.1
Non-controlling interests (41.4) (8.8) 0.1 - (50.1) (102.9) (153.1)
NET INCOME, GROUP SHARE 122.4 97.4 35.4 1.1 256.3 66.7 323.0
Change vs 31/12/2016 +22.9% +65.3% -2.8% na +33.5% +95.2%
Diluted average number of shares 15,608,950 15,608,950
NET INCOME, GROUP SHARE PER SHARE 16.42 20.69
Change vs 31/12/2016 +20.7% +76.6%

* Calculated change on revenue at 31/12/2016, including changes in value, calculated expenses and transaction costs of €1,581.7 million.
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23.1.2 FFO" Group Share: €256.3 million (+33.5%)

FFO Group share represents operating income after net borrowing costs, corporate income tax and non-controlling interests, for all Group

activities.

FFO Retail: €122.4 million, +22.9%

FFO Retail illustrates the developer-investor model investor developed by Group. It is made up of:

m FFO Retail REIT which measures financial performance of the Group share assets;

m FFO Property Development and Retail Services which includes the retail assets development activity, and Altarea Commerce expenses not
covered by fees and those linked to projects launched, redeveloped or commissioned but which cannot be capitalised in IFRS accounts.

(€ milions) 2016
Rental income 188.4 183.9 +2.4%
Rental costs/cost of land (13.8) (15.6)
Net rental income 174.7 168.3 +3.7%
% of rental income 92.7% 91.5% +1.2 pt
Contribution of EM associates 18.1 15.4
Net borrowing costs (29.1) (27.0)
Other financial results 4.0 -
Other = 0.1
Corporate income tax (0.5) -
Non-controlling interests (41.4) (41.3)
FFO Retail REIT 125.9 115.6 +8.9%
Services 17.8 219
Contribution of EM associates 313 -
Net property income 0.4 -
Own work capitalised and production held in inventory b.4 9.4
Operating expenses (54.3) (47.3)
Corporate income tax (5.0) -
FFO Property Development and Retail Services (3.5) (16.1)
FFO Retail 122.4 99.6 +22.9%

FFO Retail REIT grew significantly in 2017 (+8.9%) thanks to the
very good performance of portfolio assets both in leasing activity
and asset management and administration.

Net rental income progressed 3.7% to €174.7 million (+3.9% on a
like-for-like basis), boosted by a strengthening of the attractiveness
of centres, particularly reflected in collection and bad debt indicators,
and by the rise in specialty leasing, the deployment of which is now
systematic in our centres.

(1) Funds From Operations or operating cash flow from operations.
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Other financial results consist of income on hedging instruments,
which follows the resolution of a dispute.

FFO Property Development and Retail Services this year registered
the property development margin on the Promenade de Flandre
retail park, whose income is registered under «Contribution from
equity method associates». This project, developed and marketed
by the Group, was transferred before opening to the Auchan Group.



FFO Residential: €97.4 million, +65.3%
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FFO Residential has followed the progress made by property operations: spending relating to each Transaction Under Development is
held in inventory and then reversed under net property income according to the percentage of completion” and commercial progress of

the transaction.

(€ millions) 2016

Revenue 1,422.4 1,066.5

Cost of sales and other expenses (1,292.5) (981.1)

Net property income 129.9 85.4 +52.2%
% of revenue 9.1% 8.0%

Services 2.0 1.1

Production held in inventory 138.0 98.2

Operating expenses (174.2) (134.0)

Contribution of EM associates 215 18.9

Operating income 117.2 69.5 +68.6%
% of (revenue + ext. serv. prov.) 8.2% 6.5% +1.7 pt
Net borrowing costs (6.0) (6.5)

Other 0.2

Corporate income tax (5.2) (1.4)

Non-controlling interests (8.8) (2.7)

FFO RESIDENTIAL 97.4 58.9 +65.3%

2017 revenue stems from progress in operations mostly marketed in 2014 and 2015. The significant development of revenue (and associated
margin) reflects the strong growth in new orders registered in these years.

Due to this growth and the control of structural costs, the margin? rose 1.7 points to 8.2%.

FFO Office: €35.4 million, (2.8)%

(€ millions) 2016
Revenue 291.6 295.9
Cost of sales and other expenses (263.1) (261.4)
Other income 12.4 -
Net property income 40.8 34.6 +18.2%
% of revenue 14.0% 11.7%
Services 15.0 6.4
Production held in inventory 22.0 16.4
Operating expenses (38.9) (26.1)
Contribution of EM associates 4.4 8.8
Operating income 43.4 40.1 +8.0%
% of (revenue + ext. serv. prov.) 14.1% 13.3% +0.9 pt
Net borrowing costs (3.3) (3.7)
Corporate income tax (4.7) -
Non-controlling interests 0.1 -
FFO OFFICE 35.4 36.4 (2.8)%

FFO Office, at €35.4 million, is mainly made up of margins on
operations delivered (or close to delivery) in 2017. It does not yet
reflect the significant volumes expected from new orders and the
major construction projects begun this year, which will have a strong
impact on results over the next two years.

Potential rises in value of investment projects, from significant
lettings, signed this year, have not been taken into account either at
this stage. They will boost future Group results in the form of capital
gains accounted in contributions from equity method associates.

Other income relates to the margin on the “turnkey” Vaugirard
operation (project acquired and re-sold during the year).

FFO per share: €16.42, +20.7%

The average number of shares in 2017 was 15,608,950 compared
to 14,120,403 in 2016 (+1,488,547 shares).

This increase results from the impact of the weighted average (over

the period) of the Group's equity reinforcement transactions:

= in2016:

e 2015 dividend payment in shares (821,762 shares issued),

e capital increase in the market (1,503,028 shares issued),

e reserved capital increase as part of the acquisition of Pitch
Promotion (190,000 shares issued);

m andin 2017, 2016 dividend payment in shares (1,021,555 shares
issued).

Despite this increase in the average number of shares, FFO per share

was up by 20.7% thanks to the strong growth in the Group's results.

(1) At 31 December 2017, the Group applied IAS 18, percentage of completion calculated according to the stage of construction, not including land.

(2) Operating income (FFO) revenue.
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2.3.1.3  Changes in value and calculated expenses: €66.7 million

Group share € millions
Change in value Investment properties 197.3
Change in value - Financial instruments 2.9
Disposal of assets and transaction costs 8.4
Share of equity-method associates 1.3
Deferred tax (7.0)
IFRS 2 stock grant plan charges (17.1)
Other estimated expenses® (16.0)
Total 169.7
Non-controlling interests (102.9)
TOTAL 66.7

(a) Allowances for depreciation and non-current provisions, pension provisions, staggering of debt issuance costs and other financial results.

2.3.14  Changes in accounting standards

Starting 1st of January 2018, the Group has applied IFRS 15 (Revenue from contracts with customers) which impacts revenues from
property development projects: The standard means swifter recognition of percentage-of-completion'” revenue and of the resulting net

property income.

232 Net asset value (NAV)

2321 Diluted going concern NAV: €174.0 per share (+9.1% over a year)

The Diluted Going Concern NAV increased significantly over the year up to €2.8 billion (+€395 million, i.e. +16.5%). On a per share basis, the

NAV was up 9.1% to €174.0/share after the impact of the shares issuance (see above).

31/12/2017 31/12/2016

GROUP NAV € millions Change €/share Change/share € millions €/share
Consolidated equity, Group share 1,904.8 118.7 1,620.9 107.8
Other unrealised capital gains 7221 636.5

Restatement of financial instruments 26.2 68.7

Deferred tax on the balance sheet for non-SIIC assets® 30.2 239

EPRA NAV 2,683.3 +14.2% 167.2 6.9% 2,350.0 156.4
Market value of financial instruments (26.2) (68.7)

Fixed-rate market value of debt 9.1 (14.4)

Effective tax for unrealised capital gains on non -

SIIC assets® (29.5) (27.2)

Optimisation of transfer duties® 84.6 90.8

Partners’ share® (20.2) (18.5)

EPRA NNNAV (NAV liquidation) 2,701.2 +16.8% 168.3 9.4% 2,312.1 153.8
Estimated transfer duties and selling fees 92.8 86.7

Partners' share (0.7) (0.7)

DILUTED GOING CONCERN NAV 2,793.3 +16.5% 174.0 9.1% 2,398.1 159.6
Number of diluted shares: 16,051,842 15,030,287

(a) International assets.

(b) Depending on disposal structuring (asset deal or share deal).

(c) Maximum dilution of 120,000 shares.

2.3.2.2  Calculation basis

Asset valuation

Property assets already appear at their appraisal value in the
Group's IFRS statements (Investment properties). The unrealised
capital gains on other assets consist of:

= the Rental Management and Retail Property Development division

(Altarea France):

(Cogedim, Histoire et Patrimoine and Pitch Promotion);

m the Office Investment division (AltaFund);

= a hotel going concern (Wagram hotel);

m the Group's interest in the Rungis Market (Semmaris).

the Property Development (Residential and Office) division

These assets are valued once a year within the framework of the

annual closing by external appraisers.

(1) The methods for measuring the transfer of control (percentage of completion) will change. The whole cost price will now be included in the calculation,

including land-related costs.
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For retail and the hotel going concern, the valuation is entrusted
to Cushman & Wakefield and Jones Lang LaSalle. The appraisers
use two methods:

m discounting cash flows (DCF method), with resale value at the
end of the period;

m capitalisation of net rental income, based on a rate of return
that includes the site's characteristics and rental income (also
including variable rent and market rent of vacant premises,
adjusted for all charges incumbent upon the owner).

These valuations are conducted in accordance with the criteria
set out in the Red Book — Appraisal and Valuation Standards,
published by the Royal Institution of Chartered Surveyors. The
surveyors' assignments were all carried out in accordance with
the recommendations of the COB/AMF “Barthes de Ruyter working
Group” and comply fully with the instructions of the Appraisal
Charter of Real Estate Valuation (Charte de 'Expertise en Evaluation
Immobiliere) updated in 2012. Surveyors are paid lump-sum
compensation based on the size and complexity of the appraised
properties. Compensation is therefore totally independent of the
results of the valuation assessment.

The value of the portfolio breaks down by appraiser as follows:

% of value, incl.

Appraiser Portfolio  transfer duties
Jones Lang LaSalle France 38%
Cushman & Wakefield France & International 62%

The valuations for Altarea France and Semmaris are entrusted to
Accuracy.

The Property Development (Residential and Office) division and the
Office Investment division are valued by two experts, Accuracy and
8 Advisory.

The methods used by JLL, C&W and Accuracy use the discounted
cash flow method (DCF) in conjunction with a terminal value based
on normalised cash flow. JLL and C&W provide a single appraisal

23.2.3  CHANGE IN GOING CONCERN NAV™
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value, while Accuracy provides a range of values calculated using
different scenarios. In addition to its DCF valuation, Accuracy also
provides a valuation based on listed peer Group comparables. Eight
Advisory uses a multi-criteria DCF-based approach, an approach
using multiples from listed peer Group comparables and multiples
from comparable transactions.

Tax

Most of Altarea’s Property Portfolio is not subject to capital gains
tax under the SIIC regime. The exceptions are a limited number of
assets which are not SlIC-eligible due to their ownership method,
and assets owned outside France. For these assets, capital gains
tax on disposals is deducted directly from the consolidated financial
statements at the standard tax rate in the host country, based on the
difference between the market value and tax value of the property
assets.

Altarea Cogedim took into account the ownership methods of non-
SIIC assets to determine Going Concern NAV after tax, since the tax
reflects the tax that would effectively be paid if the shares of the
Company were sold or if the assets were sold building by building.

Transfer Taxes

Investment properties have been recognised in the IFRS consolidated
financial statements at appraisal value excluding transfer taxes. To
calculate Going Concern NAV, however, transfer duties were added
back in the same amount. In Altarea Cogedim’s NNNAV, duties are
deducted either on the basis of a transfer of securities or building
by building based on the legal status of the organisation holding
the asset.

Partners’ share

The partners’ share represents the maximum dilution provided for
under the Group's Articles of Association in the case of liquidation
by a partner (where the General Partner would be granted 120,000
shares).

The Diluted Going Concern NAV per share at 31 December 2017 has risen strongly to €174.0 compared with 31 December 2016 (at €159.6

per share). This change breaks down as follows:

Diluted Going Concern NAV € millions €/share
AS AT 31 DECEMBER 2016 2,398.1 159.6
2016 dividend (173.9) (11.5)
Capital increase® 157.1 (0.2)
Share buyback® (33.4) (2.1)
PROFORMA DIVIDEND AND FINANCIAL TRANSACTIONS. 2,347.9 145.8
Deferred tax (13.3) (0.8)
Change in value of fin. instruments® 23.4 1.5
2017 FFO 256.3 16.4
Creation of REIT value? 111.2 6.9
Creation of property development value 77.8 4.8
Other' (10.0) (0.6)
Creation of real estate value 435.2 27.6
AT 31 DECEMBER 2017 2,793.3 174.0

(a) 2016 scrip dividend payment option at €153.84 below opening NAV (diluting effect).
(b) Impact of the share buyback intended for the bonus share plans.

(c) Including fixed-rate market value of debt.

(d) Including change in value of Retail.

(e) Including allowances for depreciation and amortisation and partners' share.

(1) Equity market value assuming a continuation in business, taking into account the potential dilution related to the SCA status.

ALTAREA COGEDIM  REGISTRATION DOCUMENT 2017

2

81



82

2 BUSINESS REVIEW 31 DECEMBER 2017

Financial resources

24 Financial resources

2.4.1  Financial position

Success of inaugural bond issue of €500 million

The Group carried out its first bond issue for an amount of
€500 million in July 2017. This unrated bond, with a maturity of
seven years, offers a fixed annual coupon of 2.25%.

The Group thus entered a new phase on the capital markets, having
carried out €380 million of Euro PP since 2012.

This transaction was part of the continuation of the diversification
policy and drives to disintermediate the Group's financing. It
demonstrates the confidence investors have in Altarea Cogedim'’s
distinctive economic model, both as a REIT and a property developer,
and in the quality of its credit profile.

Consolidated net debt: €2,526 million

Reinforcement of equity: €157.1 million raised

In 2017, the success of the option to receive a scrip dividend in
2016 enabled the Group to bolster its equity by €157.1 million. The
subscription rate was 91.69%, which resulted in the issuance of
1,021,555 new shares.

As at 31 December 2017, the Group's net financial debt stood at €2,526 million, up €101 million compared to 31 December 2016.

The average duration remains stable in relation to 31 December 2016, at 5 years and 4 months.

(€ millions) 31/12/2016
Corporate and bank debt 541 490
Credit markets® 1,769 995
Mortgage debt 1,071 1142
Property development debt 316 276
TOTAL GROSS DEBT 3,696 2,903
Cash and cash equivalents (1,169) (478)
TOTAL NET DEBT 2,526 2,425
(a) This figure includes €838 million in treasury notes.

(€ millions) TOTAL REIT division Development division
Corporate and bank debt 541 199 342
Credit markets® 1,769 1,300 469
Mortgage debt 1,071 1,071

Property development debt 316 316
TOTAL GROSS DEBT 3,696 2,569 1,127
Cash and cash equivalents (1,169) (716) (453)
TOTAL NET DEBT 2,526 1,852 674

(a) This figure includes €838 million in treasury notes.

€600 million in long-term financing secured

During the 2017 financial year, the Groupe put in place €600 million
worth of new financing:

m €100 million in corporate credit with a five year and three-month
term;

m €500 million in bonds with a seven-year term.

Treasury notes

Altarea Cogedim has two treasury bill programmes (maturities from
one month to one year) for which the maximum amounts are
€750 million for Altarea SCA and €600 million for Altareit SCA".

As at 31 December 2017, the outstanding amounts were respectively
€369 million and €469 million for Altarea SCA and Altareit SCA.

(1) Altareitis a subsidiary 99.85% held by Altarea Cogedim, listed on Euronext Paris (AREIT), mainly grouping the Residential and Office activities of the Group.
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Available liquity

As at 31 December 2017, available liquidity, to be drawn at any time
and immediately, was composed of:

m €959 million in cash;

m €659 million in undrawn committed revolving credit facilities;

= €37 million in overdraft authorisations.

This available liquidity includes €838 million in treasury bills with
an average term of five months.

Debt maturity schedule"

The following graph shows the debt of the Group by maturity at
31 December 2017 including the bond issued on 5 July 2017.

242 Financing strategy

Hedging: nominal amount and average rate

The Group primarily borrows at a variable rate and sets a target
hedge of 70% and 90% of the nominal value of its debt? with the
balance exposed to the three months Euribor.

Hedging instruments are processed at Group level. Most of them
are not tied to specific financing agreements (including a significant

BUSINESS REVIEW 31 DECEMBER 2017

Financial resources

700
600
500 —
400
300
200

[
100
0 = lll

2018 2019 2020 2021 2022 2023 2024 2025 2026

W Corporate Bond M Mortgage

The mortgage debt due in 2021 corresponds to Cap 3000, the
extension of which will have been c